NOVEMBER  4,  2002  THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE"  SINCE  1884  $4.00 


I 


Health  care: 
speaks  for  the 
“American  Wa\^” 


A  3-way  debate? 

Some  people  support 
investor-owned  health  care. 
Some  want  the  government 
in  charge.  But  many 
Americans  (in  fact,  a 
majority)  benefit  from  the 
significant  role  of  Nonprofit 
Health  Care,  the  “American 
Way.” 


Advocates  for  control  by 
government  melted  away  in 
the  bull  market  of  the  ‘90s, 
when  enthusiasm  for  health 
care  as  a  business 
investment  also  peaked. 

No  one,  however,  spoke 
for  the  “American  Way,” 
even  though  this  vast 
network  of  community- 


centered  entities  represents 
an  invaluable  public 
resource. 

Good  news:  The 
“American  Way”  works. 

“The  greatest  good  for 
the  greatest  number”  is  still 
a  classic  yardstick,  and  a 
major  recent  study*  shows 
Nonprofits  do 
I  “far  better” 
on  the  critical 
measures  of 
Access  to  Care 
and  Customer 
Satisfaction, 
two  public 
policy 

imperatives. 


Still ... 

The  nonstop  drumbeat 
for  investor-controlled 
health  care  dominates  the 
debate. 

The  financial  press,  for 
example,  calls  conversion  to 
for-profit  status  “inevitable” 
since  the  equity  markets  are 
the  “only”  way  to  raise 


capital  for  technology  and 
growth. 

But,  hear  this. 

First,  Nonprofit  health 
care  entities  are 
fundamentally  healthy  and 
capable  of  financing  their 
future. 

Second,  even  in  the 
most  challenging  times. 
Nonprofits  never  have  to 
choose  between  what  they 
owe  stockholders,  and  what 
they  owe  patients. 

Let’s  all  be  heard. 

Let’s  re-assess  the 
interests  of  communities 
served  by  Nonprofits,  for 
whom  “responsibility  to 
patients”  is  the  top  priority, 
not  merely  a  means  to  an 
end. 

Then  the  debate  will 
become  a  little  less  one¬ 
sided  as  more  people  realize 
what’s  at  stake  in 
maintaining  and 
strengthening  a  national 
treasure,  the  “American 
Way.” 


'  Health  Affairs,  “Health  Plan  Characteristics  and  Consumers’  Assessments  of  Quality,”  March/April  2001 .  (See  www.NonProfithealthcare.orp  for  abstract) 
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America’s  very 
best  health  care 
is  nonprofit 


Check  the  evidence: 


1.  US.  News  &  World  Report,  “America’s  Best  Hospitals.”  23  July.  2001. 

2.  Modem  Health  care.  “Improving  Care  Through  Integration,”  January  7,  2002. 

3.  Hea/th  Aff&rs,  “Health  Plan  Characteristics  and  Consumers’  Assessments  of 
Quality.”  March/April  2001 .  (See  www.NonProfithealth  care.org  for  abstract) 


Look  at  U.S.  News  &  World  Report's  list  of  America's  Best 
Hospitals.'  All  are  nonprofit.  100%.  See  the 
leading  consumer  magazine's  list  of  the  highest  ranked 
HMOs.  19  out  of  the  top  20  are  nonprofit.  And  %  out  of  the 
top  1 00  integrated  health  networks.' 

Then,  a  major  study  found  that  nonprofit  health  care  plans  are 
much  better  at  customer  service  and  access  to  care.' 

Unfortunately,  investment  bankers  seem  to  want  health  care 
to  be  investor-owned.  Would  that  improve  health  care  in 
America  ...  or  just  bring  millions  in  fees  to  those  investment 
bankers? 

Hear  the  other  side:  visit  www.NonProfithealthcare.ora 
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Planning  its  Iraq  war  coverage  in  the 
National  Desk/Crisis  conference  room 
are  (from  left)  the  AJCs 
Barb  Senftleber,  Julia  Wallace, 
Chuck  Holmes,  and  John  Glenn 


THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpubljsher.com ... 
Market  conditions  were  mixed  for  the  newsprint 
industry  in  the  latest  reporting  period,  as 
publishers  expect  prices  to  rise  in  the  coming 
months.  Read  Forestweb's  latest  newsprint- 
industry  report  on  our  “Features  &  Columns” 
page. ...  Columnist  Charles  Bowen  visits  the 
Education  Index,  an  online  portal  to  the  best 
education  sites. ...  Subscribers  are  invited  to 
sign  up  for  our  online  exclusives,  including  a 
weekly  e-mail  newsletter  on  managing  your 
career  in  the  newspaper  industry  by  Randy 
Ootinga.  To  sign  up,  look  for  the  “Current  Print 
Subscribers"  button  on  our  home  page. . . . 

And,  as  always,  a  new  Photo  of  the  Week. 


CRITICAl  THINKING;  UP  IN  SMOKE? 

IT  IS  AMUSING  THAT  THE  NeW  YoRK 
Times  claims  that  “Focus  on 
Marijuana,”  a  school  curriculum 
created  by  the  Times  in  collaboration 
with  the  White  House  drug  czar’s  office 
[“High  anxiety  over  booklet,”  Oct.  21, 
p.  5],  is  intended  “to  foster  development 
of  critical-thinking  skills.” 

For  example.  Lesson  One  in  this 
curriculum  claims  to  dispel  “myths”  about 
marijuana  —  defined  as  statements  such 
as  “Marijuana  makes  you  feel  relaxed  and 
laid  back.”  And  what  does  “Focus  on 
Marijuana”  provide  as  evidence  that  these 
beliefs  are  “not  true,”  as  the  curriculum 
asserts?  One  column  —  not  a  news  article 
—  that  is  based  entirely  on  one  anecdote. 
Teachers  are  supposed  to  lead  students 
through  a  discussion  using  this  article  to 
“contradict  the  myths.”  Teachers  are 
encouraged  to  emphasize  to  students  that 
use  of  marijuana  by  the  boy  in  the  column 
“has  led  to  the  most  serious  sorts  of 
problems  for  himself  and  his  family.” 
Strikingly  absent  from  the  suggested 
discussion  is  any  questioning  of  whether 
this  anecdote  is  typical,  whether  its 
author  might  have  some  bias  that  affects 
his  views,  or  whether  there  is  actual 
scientific  data  to  back  up  the  curriculum’s 
assertions  about  so-called  “myths.” 

Any  competent  science  reporter  knows 
anecdotes  are  not  data  and  that  one 
dramatic  story  proves  nothing.  Yet  this 
curriculum  presents  an  anecdote  as  a 
nearly  definitive  answer  to  a  serious  ques¬ 
tion,  spoon-feeds  students  government- 
issued  opinions,  and  steers  them  away 
from  asking  the  questions  they  need  to  ask 
to  understand  whether  the  material  has 


any  factual  basis.  If  the  Times  thinks  this 
is  how  one  fosters  “critical-thinking  skills,” 
things  have  reached  a  sorry  state  indeed. 

BRUCE  MIRKEN 
DIRECTOR  OF  COMMUNICATIONS 
Marijuana  Policy  Project 
Washington 

NY  ANY  MEANS  NECESmY 

1  THOROUGHLY  ENJOYED  THE  TWO 
Oct.  14  pieces  on  the  18-to-34 
segment  [“Word  from  da  chainz,” 
p.  12,  and  “News  on  dead  trees  is  now 
a  dead  idea,”  p.  33]. 

I  personally  believe  winning  the  hearts 
and  minds  of  18-to-34-year-olds  is  about 
convenience  and  content,  associated 
with  a  strong  brand  and  not  about  a 
delivery  system,  whether  paper,  plastic, 
or  online.  It’s  not  about  some  50-year- 
old’s  idea  of  what  18-to-34-year-olds 
want.  It’s  about  really  examining  the 
lives  and  lifestyles  of  the  target  audience 
and  creating  a  product  that  solves 
problems  in  their  lives.  That  includes 
relevant  advertising. 

The  print  naysayer  grudgingly  admits 
he  would  pick  up  the  paper  once  in 
a  while  for  a  few  specific  reasons. 

That’s  enough  validation  to  create 
a  print  product  as  a  marketing  vehicle 
for  a  related  Web  site.  By  the  way. 

I’m  a  former  daily-newspaper  reporter 
who  went  on  to  get  a  master’s  degree 
in  business  and  has  been  working 
in  online  since  1995. 

ENRIQUE  J.  GONZALES 
NATIONAL  ONLINE  ROLLOUT  MANAGER 
Gannett  Co.  Inc. 
Newspaper  Division 
McLean,  Va. 


- ^  50  YEARS  AGO 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


NOV.  8,  will  meet  at  press  conferences 

For  the  first  time  in  20  years  —  come  next  January  a  president 
probably  more  than  the  average  who  does  not  claim  he  won  that 

professional  experience  of  90%  office  “in  spite  of  the  press.” 

of  Washington  correspondents —  : 
news  writers  in  the  nation's  capital  Why  don't  newspapers  reduce 
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the  spread  between  national  and 
local  advertising  rates?  Why  don't 
newspapers  study  rates  from  a 
cost  standpoint?  Why  don't 
newspapers  trim  Saturday  rates 
to  conform  to  lower  circulations? 


www.editorandpublisher.com 


FROM  LEFT:  BOB  CHRISTY/KENT  STATE  UNIVERSITY;  SARAH  MC  CRORY/DAILY  KENT  STATER 
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VOLUME  135 


ISSUE  40 


Should  the  Penta¬ 
gon  be  training 
military  reporters  in 
combat  preparedness 
as  they  ready  for  war 
coverage?  Editors  had 
mixed  reactions  to  an 
announcement  last 
week  from  the  U.S. 
Defense  Department 
that  it  soon  would 
offer  sessions  to 
journalists  on  such 
subjects  as  military 
customs  and 
protection  from 
biological  and 
chemical  weapons. 

Some,  including 
Robert  Ruby,  foreign 
editor  of  The  Sun  in 
Baltimore,  said  the 
idea  was  good.  “We 
will  put  some  names 
in  [for  consideration],'’ 
hetold£&P. 

Others,  including 
James  Smith,  foreign 
editor  of  The  Boston 
Ghbe,  pointed  out 
that  such  training 
would  only  be  one 
element  in  the  mix  as 
his  reporters  get  ready 
for  the  war:  “Wte 
would  not  rely  entirely 
on  that  because  it  is 
focused  on  prepara¬ 
tions  for  being  with 
U.S.  troops,"  not 


Tablet  PC  has  overcome  the  fiizzy  graphics,  uncer¬ 
tain  downloads,  and  hardware  obstacles  that  ham¬ 
pered  past  electronic  newspaper  prototypes.  With 
120  dots  per  inch  in  portrait  mode,  the  screen  offers 
stunning  clarity  and  rich  color  graphics.  The  tablet  is 
a  little  smaller  —  at  8.25  by  10.7  inches  —  than  stan¬ 
dard  letter-size  paper  and  is  just  shy  of  an  inch  thick. 
It  weighs  three  pounds. 

The  electronic  newspaper  arrives  with  the  backing 
of  heavyweights  from  the  newspaper  and  computer 
industries.  The  Hewlett-Packard  Co.  and  sLx  other 
hardware  manufacturers  are  making  the  Tablet  PC, 
which  will  retail  for  about  $2,000  w'hen  it  hits  stores 

I  next  year.  Adobe  Systems  Inc.  and  the  Los 
Angeles  Times  sponsored  the  research  at 
Kent  State  UniversiU  ’s  Institute  of  Cyber¬ 
information,  whose  director,  Roger  Fidler, 
has  been  w'orking  to  perfect  a  tablet  news¬ 
paper  since  he  w  as  leading  Knight  Bidder’s 
new-media  research  tw'o  decades  ago. 

Fidler  demonstrated  Tablet  PC  with  an 
edition  of  the  Los  Angeles  Times  at  last 
week’s  Inland  Press  Association  annual 
meeting  here.  Downloading  the  paper  takes 
■HkI  about  a  minute  for  a  typical  issue  of  210 
PDF  (portable  document  format)  pages, 
and  about  tw'o  minutes  if  audio  and  video 
is  downloaded.  Stories  are  not  scrolled 
but  laid  out  in  fixed  pages  of  fully  h>per- 

“The  business  model  is  more  like  the 
printed  newspaper  than  the  Web,”  Fidler 
said.  While  content  can  be  refreshed  on  demand, 
this  electronic  newspaper  will  be  more  oriented 
to  editions,  he  said.  Downloads  will  be  sold  on  a 
subscription  or  single-copy  basis. 

“There’s  no  rollout  date  yet,”  Fidler  said,  “but  the 


Long-awaited  21st-century  newspaper 
device  will  make  its  debut  this  week, 
but  how  many  will  carry  that  weight? 


BY  MARK  FITZGERALD 

CHICAGO 


After  teasing  the  industry  for  more 
than  a  decade,  the  portable  electronic  news¬ 
paper  edition  makes  its  formal  debut  Thurs¬ 
day.  The  Tablet  PC  is  the  first  digitally  delivered 
provider  of  news,  entertainment,  and  advertising  that 

matches  the  print  news-  - 

paper  in  readability  — 
and  portability.  It’s  the 
first  electronic  newspa- 
per  you  really  can  read 
in  the  bathroom. 


Institute  of  Cyber¬ 
information's  John 
Fidler  and  a  whole 
new  kind  of 
‘lab”:  All  yours 
for  two  grand! 


www.editorandpublisher.com 
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hazards  they  face 
away  from  troops. 

-  JOE  STRUPP 

CONTRACT  NOT 
CAPITAL:  6NIL0 

The  Washington 
Post’s  tentative 
contract  with  the 
Baltimore-Washington 
Newspaper  Guild 
indudes  a  “lousy  pay 
package,”  according  to 
Rick  Weiss,  the  Guild 
unit  co-chair. 

“I  would  not  be 
surprised  if  it  is 
rejected,”  Weiss  told 
E&P  Friday,  just  three 
days  after  union 
leaders  and  Post 
executives  hammered 
out  the  three-year 
agreement.  “But  we 
felt  it  was  the  best  we 
were  going  to  squeeze 
out  of  them.” 

Weiss  emphasized 
that  he  and  the  Guild 
leadership  are 
recommending  that 
its  membership  vote 
for  the  deal,  which  is 
scheduled  for  a  vote 
this  Thursday. 

Under  the  contract, 
“Guild-covered 
employees  [would]  get 
a  $1,350  lump-sum 
payment  in  the  first 
year  of  the  contract 
and  raises  averaging 
$21  per  week  in  the 
second  and  third 
years,”  the  Post 
reported  in  a  story 
published  Thursday. 

The  agreement 
would  change  a  provi¬ 
sion  that  previously 
had  allowed  members 
to  leave  the  Guild 
during  one,  30-day 
period  each  year.  The 
contract  would  allow 
as  many  as  10  Guild 
members  to  leave  any 
time  during  the  year. 


idea  is  to  keep  the  subscription  price  as  low  as  possi¬ 
ble  ...  and  hopefully  get  a  new  generation  interested 
in  newspapers.”  The  electronic  paper  is  also  adver¬ 
tiser-friendly.  While  Fidler  said  there  would  be  “no 
dancing  images,”  advertising  cannot  be  zapped.  The 

Help-wanted  ads  on  the  line 


screen  is  laid  out  in  a  grid  of  24  of  the  industry’s 
standard  advertising  units  (SAUs)  on  each  page. 
.4mong  the  positions  are  “run  of  story”  ads  that 
appear  to  stay  in  place  beside  a  story  as  it  runs  from 
one  three-column  page  to  the  next.  11 


Pump  up  the  volume -or  price? 


BY  LUCIA  MOSES 

WHAT’S  MORE 

important  — 
advertising 
revenue  or  overall 
market  share?  Many 
newspapers 
apparently 
have  chosen 
the  latter, 
judging  by 
their  decisions 
to  charge  little 
or  nothing  to 
run  print  ads 
online. 

But  pub¬ 
lishers  who  go 
that  route  might  be  able 
to  charge  more  without 
sacrificing  market  share 
in  that  crucial  revenue 
category,  suggests  Bruce 
Murray,  a  former 
classified-ad  director 
iovNewsday  in  Melville, 
N.Y.,  who  founded 
Corzen  Inc.,  a  supplier 
of  online-recruitment 
market  data. 

Murray,  who  has 
former  Knight  Bidder 
Research  Director  Kip 
Cassino  working  with 
him,  found  out  what  the 
top  250  dailies  charge 
for  an  online  help-want¬ 
ed  ad,  then  compared 
their  numbers  of  online 
job  postings  for  a  seven- 
day  period  with  those  of 
Monster.com,  Career- 
Builder  LLC,  and 
Hotlobs.com  Ltd.  While 
more  than  half  the 
papers  he  surveyed 
charged  little  or  nothing 


Donn  Friedman’s  site 
adds  Web  ad,  freely. 


for  an  online  ad,  those 
that  charged  more  still 
held  a  strong  online  lead 
over  the  top  national 
recruitment  sites. 

For  example,  the 

Albuquerque 
(N.M.)  Jour¬ 
nal  charges 
nothing  to 
publish  online 
a  help-wanted 
liner  ad  run  in 
print,  and  it 
posts  some 
1,200 jobs 
weekly  while 
its  closest 
national  online  com¬ 
petitor  posts  about  500, 
Murray’s  data  show.  The 
Cincinnati  Enquirer, 
meanwhile,  charges  for 
doing  the  Scune  thing  — 
and  has  more  than  a 


2-to-l  lead  over  the 
national  job  sites. 

National  sites  tend  to 
pose  the  biggest  threats 
to  dailies  in  big  markets, 
where  they  have  focused 
their  efforts.  The  Atlanta 
Journal-Constitution, 
for  instance,  posts  about 
3,500 jobs  online  a 
week,  with  its  closest 
national  competitor 
posting  about  2,000. 

Of  course,  papers  have 
reasons  for  charging 
little  or  nothing  for  these 
online  ads.  Donn  Fried¬ 
man,  assistant  managing 
editor  for  technology  at 
the  Albuquerque 
Journal,  said  the  paper 
throws  in  the  online  ad 
for  free  to  protect  its 
print  revenue.  Publish¬ 
ers  also  may  be  hesitant 


!  to  charge  a  lot  for  an 
j  online  ad  after  boosting 
print  rates  in  the  past, 
t  And  some  have  decided 
j  that  maintaining  market 
j  share  by  having  a  big  job 
I  base  is  more  important 
!  than  making  a  lot  of 
i  money  in  the  short  term. 

“We  don’t  want  to 
!  outprice  the  smaller 
I  market,”  explained 
Rhonda  Canino,  director 
1  of  recruitment  for  the 
I  Denver  Newspaper 
,  Agency,  business  arm  of 
I  The  Denver  Post  anA  the 
j  Rocky  Mountain  News. 

I  “We  feel  volume  is  very 
I  important.”  Canino  said 
that  while  the  agency 
has  a  strong  lead  over 
the  national  job  sites  in 
Denver  today,  “Things 
can  change.”  11 


Red  Storm  on  rise 
intheWiudyCitv 

C 


OPEN 

YOUR 

CHICAGO 


HICAGOANS  SAW  RED 
last  week,  lots  of  it,  as 
the  city’s  dailies  fired  j  ^ 

opening  shots  Wednesday  in  j  °5 
their  war  for  young  readers. 

The  Chicago  Tribune  appeared  to 
have  size  on  its  side,  printing 
166,000  copies  daily  of  its  RedEye 
to  the  roughly  130,000  copies  of  the 
Chicago  Sun-Times’  spinoff.  Red 
Streak,  the  copycat  it  threw  together 
“to  kill  RedEye,”  in  the  words  of  one 
exec  at  the  paper.  While  the  Trib’s 


Everyone  wants 
piece  of  D.C.  snipers 


Whihi4>  with  those  pifiBiilB?  ■ 

'’9k 


promotional  might  is  uncontested, 
the  Sun-Times  is  betting  on  its 
superior  reach  with  young  adults 
and  its  will  to  succeed.  The  Tribune 
“can  fail  and  go  back  and  count 
their  money,”  Sun-Times  Editorial 
Director  John  Cruickshank  told 

“We  can’t  fail.”  —Lucia  Moses 
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SIDNEY  BALDWIN/COLUMBIA  PICTURES 


E  &  P  NEWS 


Bowden’s  pen  not  down 


Money  for  Nothing.  Bowden  co-wrote  the  screenplay. 
Last  month,  it  came  out  as  a  book.  Finders  Keepers. 

Asked  what  tips  he  might  have  for  local  reporters 
looking  to  turn  one  of  their  award-winning  stories 
into  a  best  seller,  Bowden  replied,  “There  are  no  tricks 
I  know  of  for  getting  a  book  deal.  The  proposal  just 
has  to  find  an  editor  who  loves  it.  Given  the  great 
number  of  books  published  every  year,  quality  is 
clearly  not  a  major  criterion.  Getting  published  is  a 
combination  of  determination  and  luck.” 

He  enjoys  writing  his  weekly  Inquirer  column  —  it 
appears  on  Sundays  —  but  admits  it  does  not  come 


Best  sellers  and  blockbuster  movies 
aside,  he’s  still  an  ‘Inky’  columnist 

BY  BARBARA  BEDWAY 

Most  investigative  reporters  can  only 
dream  of  having  their  stories,  wrested  out 
of  months  of  research  and  interviewing, 
turned  into  a  Hollywood  feature,  but  The  Phila¬ 
delphia  Inquirers  Mark  Bowden  has  had  two  of  his 
newspaper  series  make  it  to  the  big  screen,  and  is 
working  on  the  screenplay  for  a  third. 

Still,  he  continues  to  write  a  weekly 
column  for  the  Inquirer.  “I  prefer  the 
written  word  to  film,”  he  told 
last  month.  Referring  to  his  column¬ 
writing,  he  said,  “I  wanted  to  do  it 
because  I’ve  never  done  it  before,  and  I 
wanted  to  stay  involved  with  the  paper 
—  it’s  my  spiritual  home.” 

Black  Hawk  Down,  his  best-selling 
account  of  the  1993  firefight  in  Moga¬ 
dishu  that  left  19  American  soldiers  — 
and  more  than  1,000  Somalis  —  dead, 
was  first  told  in  a  29-day  series  in  the 
Inquirer  and  seven  other  Knight  Bidder 
papers  in  1997-  He  spent  another  year 
working  on  the  book  version,  which 
numerous  publishers  rejected  before 
Grove/Atlantic  Inc.  took  it  on  for  a  $35,000  advance. 

It  eventually  became  last  year’s  acclaimed  movie 
directed  by  Ridley  Scott. 

Much  as  he  liked  the  film,  Bowden  is  not  seduced 
by  the  Hollywood  method  of  storytelling.  Bowden,  51, 
who  worked  at  the  Baltimore  News  American  for  six  i  about  which  you  know  little.” 


Not  the  streets  of  Philadelphia:  Mark  Bowden  on  the  Black  Hawk  Down  set 

easily.  In  a  recent  piece  about  the  possibility  of  war 
with  Iraq,  he  confessed  that  writing  columns,  after 
more  than  20  years  as  a  reporter,  is  “an  unnatural 
thing  to  do,”  since  reporting  “conditions  you  to  avoid 
forming  strong  opinions,  particularly  on  subjects 


years  before  joining  the  Inquirer,  declared,  “Language 
is  still  the  most  powerful  way  to  tell  a  story,  in  all  its 
subtlety  and  complexity.” 

Though  he  acknowledged  that  the  Hollywood  at¬ 
tention  “might  have  turned  my  life  upside  down  if  it 
had  happened  in  my  20s,”  he  points  out  that  he  has 
been  learning  to  write  and  report  for  30  years: 
“Though  I’m  not  out  writing  as  a  reporter,  what  I  do 
now  is  not  significantly  different.  The  only  success  I’ve 
had  is  based  on  reporting  and  writing  good  stories.” 

His  series  last  year  on  Pablo  Escobar,  head  of  the 
Medellin  cocaine  cartel,  also  became  a  book.  Killing 
Pablo,  which  Bowden  is  adapting  for  the  movies. 
Previously,  Hollywood  snapped  up  the  rights  to  his 
three-part  1986  series  about  Joey  Coyle,  a  likable  but 
drug-addled  longshoreman  in  South  Philly  who  liter¬ 
ally  stumbled  upon  $1  million  in  bags  of  cash  that  had 
fallen  off  an  armored  car.  (He  was  acquitted  of  trying 
to  launder  the  money,  as  a  jury  found  him  temporarily 
insane  as  a  result  of  discovering  the  fortune.)  The 
series  became  the  basis  for  the  1993  John  Cusack  film 


Though  he  has  no  plans  to  return  to  a  daily  beat  — 
“Everyone  who  knows  me  knows  I  chafe  at  the  limita¬ 
tions  of  space  and  time  in  daily  stories”  —  he’s  still 
attracted  to  the  adrenaline  rush  in  the  newsroom. 
After  the  World  Trade  Center  attacks,  he  drove  in  to 
the  Inquirer  office  from  his  home  in  the  Brandywine 
Valley  to  write  about  the  tragedy  in  the  period  after 
the  attacks.  His  current  reporting,  however,  appears 
primarily  in  The  Atlantic  Monthly.  Fox  has  commis¬ 
sioned  him  to  write  a  screenplay  based  on  his  article 
on  Saddam  Hussein  that  appeared  there  in  May. 

The  allure  of  reporting  fiom  abroad  remains  strong 
for  Bowden,  who  says  he  always  w'anted  to  be  a 
foreign  correspondent,  but  didn’t  want  to  uproot  his 
wife  and  five  children.  Still,  he  sounds  content  that 
his  column  enables  him  to  stay  connected  to  the 
Inquirer,  while  allowing  him  to  do  other  writing.  “As 
I  get  older,  the  joy  I’ve  taken  in  adventure  and  travel 
decreases,  and  I  enjoy  being  home  with  my  family,”  he 
said.  “I  picture  myself  happy  spinning  stories  from 
here  at  home,  50  miles  from  Philly.”  11 


AistCEOand 
Publisher  Boisfeuillet 
Jones  Jr.  caHed  the 
new  deal  “a  balanced 
^ireement,”  in 
comments  published 
in  the  paper  Thursday 
—  “as  good  as 
possible  in  today's 
ecoiwmic  environ¬ 
ment"- JOE  STRUPP 

IIP  MAY  SEEK 


The  recent 

revelation  that  a 
reporter  for  The  Asso¬ 
ciated  Press  fabricated 
sources  and  quota¬ 
tions  has  prompted 
the  news  cooperative 
to  consider  requirir^ 
staff  writers  to  indude 
phone  numbers  of 
some  sources  with 
stories  so  they  can  be 
checked  by  editors. 

CEO  and  President 
Louis  D.  Boccardisaid 
this  is  one  of  several 
proposals  being 
reviewed  to  ensure  the 
accuracy  of  sources 
following  the  firing  of 
AP  writer  Christopher 
Newton.  The  reporter 
lost  his  job  after  AP 
editors  could  not 
confirm  the  existence 
of  people  in  more  than 
two  dozen  stories 
datmg  back  more 
than  two  years. 

“When  there  is  a 
source  in  the  story 
that  is  unfamiliar,  the 
reporter  would  be 
obliged  to  put  a  phone 
number  in  a  blind  field 
at  the  bottom  for  the 
editor  to  look  at  or 
check  if  the  editor  felt 
it  was  necessary,” 
Boccardi  said  during 
a  Q-and-A  session  at 
the  Associated  Press 
Managing  Editors 
conference  in 


www.editorandpubli5her.com 
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Baltimore  last  month. 

But  Boccardi  admit¬ 
ted,  “I  don’t  know  that 
any  company  is  going 
to  have  an  absolute, 
foolproof  protection 
against  someone  who 
will  come  in,  hand 
you  a  story,  and  have 
something  in  it  that 
he  or  she  knows  is 
not  so." 

Boccardi  also  said 
the  wire  service  may 
implement  new 
policies  or  directives 
urging  reporters  to 
seek  feedback  from 
those  quoted  in  stories 
after  they  are  pub¬ 
lished  or  moved  on  the 
wire.  -  JOE  STRUPP 

IN'SEniNG 
A  NEW  PRICE 

Hoping  to 
replicate  the 
experience  of  the  New 
York  Post,  the  city’s 
other  conservative 
daily.  The  New  York 
Sun  halved  its  cover 
price  to  25  cents  from 
50  cents  and  hiked 
its  press  run  by  30% 
effective  Nov.  4  as  it 
strives  to  reach  a 
first-year  circulation  of 
25,000  to  35,000. 

The/\)sf’s 
circulation  has  had 
double-digit  percent¬ 
age  increases  in  four 
consecutive  reporting 
periods  since  it  cut  its 
cover  price  in  half  two 
years  ago. 

The  7-month-old 
Sun  is  takir^  another 
cue  from  Rupert 
Murdoch’s  paper:  It 
now  features  the  work 
of  former  Aisf  writers 
Wallace  Matthews 
and  Jack  Newfield 
as  members  of  an 
expanded  news  staff. 

-  LUCIA  MOSES 
r-\  O 


'Show  Me  the  money  in  St  Louis 


Pulitzer  wins  bet  on  home  team 


BY  MARK  FITZGERALD 

CHICAGO 


WHEN  Pulitzer  Inc.  announced  third- 
quarter  earnings  that  were  nearly  six 
times  higher  than  a  year  earlier,  it  wasn’t 
simply  joining  the  growing  ranks  of  newspaper  com¬ 
panies  with  strengthening  Q3  earnings  —  it  also  was 

raking  in  the  first  big  pot  in  its - 

gamble  on  the  St.  Louis  market. 

Now  Pulitzer,  which  publishes 
13  dailies  outside  St.  Louis,  may 
be  looking  to  expand.  “We’re  get¬ 
ting  more  phone  Ccills  —  and 
some  of  the  phone  calls  we’re 
making  are  a  bit  more  interest¬ 
ing,”  said  CEO  and  President 
Robert  C.  Woodworth.  No  St.  Louis  blues 

A  couple  of  years  ago,  Pulitzer  Ten'^nce  Egger 
plunked  down  $471  million  to  buy  out  the  joint- 
operating-agreement  partner  of  its  flagship  St.  Louis 
Post-Dispatch  and  to  purchase  the  Suburban  Journals 
of  Greater  St.  Louis,  consisting  of  37  free-distribution 
weeklies.  Woodworth  was  betting  that  the  P-D's  share 
of  market  in  Pulitzer’s  hometown  was  so  modest  that 
there  was  a  lot  of  revenue  to  be  made  by  dominating 
print  and  the  Internet. 

The  third  quarter  was  Pulitzer’s  third  consecutive 
quarter  of  operating-profit  growth.  St.  Louis  gave 
Pulitzer  an  extra  kick  late  in  the  period  with  big 


No  St.  Louis  blues 


advertising-revenue  increases  from  the  opening  of  a 
Nordstrom  department  store  and  the  Ameristar 
Casino  plus  the  reopening  of  a  regional  shopping 
mall.  That  spending  pushed  September  ad  revenue  in 
St.  Louis  up  11.2%.  Also  notable  the  same  month  was 
a  big  bounce  in  national  advertising,  which  soared 
16%  in  St.  Louis  and  8.9%  chainwide,  according  to 
Terrance  C.Z.  Egger,  senior  vice  president  of  Pulitzer 
and  publisher  of  the  Post-Dispatch. 

Pulitzer  benefits  from  several  changes  implement¬ 
ed  in  St.  Louis  over  the  summer,  Egger  said. 

First,  salespeople  from  the  separately  operated 
Post-Dispatch  and  Suburban  Journals  stopped  com¬ 
peting  for  business.  They  are  now  assigned  account 
territories  that  allow  them  to  sell  any  combination  of 
the  daily,  the  Journals,  and  the  STLtoday.com  Web 
portal  that  once  again  is  run  by  the  Post-Dispatch. 
Retail  ad  revenue  increased  $350,000  since  June  as  a 
result  of  the  change,  Egger  said. 

Second,  the  Post-Dispatch  eliminated  its  total- 
market-coverage  product,  saving  $700,000  in 
expenses.  “We’re  on  an  A/B  delivery  system  now,” 
Egger  said.  All  households  get  free  deliveiy  of  a 
Suburban  Journal.  Post-Dispatch  subscribers  get 
preprints  delivered  in  their  daily  packages,  while  non¬ 
subscribers  get  the  same  preprints  in  their  Journals. 
The  P-D  also  went  to  direct  billing  of  nearly  all 
subscribers  and  has  bought  back  from  independent 
contractors  about  65%  of  home-delivery  routes.  11 


Milwaukee  expansion  on  tap? 


BY  LUCIA  MOSES 

The  Milwaukee 
Journal  Sentinel 
community 

buzzed  with  speculation 
last  week  as  people 
wondered  how  its  parent 
company’s  expansion 
plans  would  affect  both 
its  strong  identity  as  an 
employee-owned 
company  for  65  years 
and  their  stock. 

Some  3,500  of  Jour¬ 
nal  Communications’ 
6,500  employees,  and 
roughly  600  retirees, 
own  stock,  or  units, 
making  it  an  odd  duck 
among  newspapers. 


I  Journal  Communica- 
!  tions  said  last  week  that 
for  the  first  time  it  is 
exploring  outside  fimd- 
I  ing  to  take  advantage  of 
I  expansion  opportunities, 
i  For  the  most  part,  the 
!  diversified  media 
j  company  has  paid  cash 
i  for  its  acquisitions — 

TV  and  radio  outlets 
!  most  recently. 

1  The  company,  which 
1  reported  net  earnings  of 
i  $48  million  on  revenue 
i  of  $825  million  last  year, 
owns  more  than  100 
community  and  shopper 
papers,  a  fiber  optics 
network,  and  specialty¬ 


printing  businesses. 

Executives  said  all 
financing  options  are  on 
the  table,  ranging  from 

long-term  debt  - 

to  an  initial 
public  offering, 
a  move  that 
would  mean  a 
major  shift  for 
the  company. 

“It  does  sort  of 
rock  us  a  little 

bit  because 

,  ,  seeks  a 

weve  been 

taught  to  think  this  is  a 
company  that’s  been 
built  and  maintained  by 
employees,”  said  Don 
Walker,  &  Journal 


;es.  journalist  and 

1  all  former  Unitholders’ 

5  are  on  Council  member.  “At 

;  from  this  juncture,  I  have 

-  faith  the  lead¬ 
ers  will  explore 
all  the  options 
and  make  a 
decision  that’s 
right  for 
unitholders.” 

Company 
watchers 
CEO  Steven  J.  Smith  believe  a  sale 


seeks  a  war  chest. 


of  stock  to  an 
outside  institution  or 
investor  is  the  most  like¬ 
ly  course  it  will  follow. 

The  unit  price  has 
grown  steadily  because  it 


8  EDITOR*  PUBLISHER  NOVEMBER  4,  2002 


www.edltorandpubllsher.com 


UNLOCK 

NEW 

OPPORTUNITIES 


I 


lEDITORe^'^ 

PUBLISHER;  Here'*  key  to  uncovering 

new  opportunities  in  your 
industry:  Get  Editor  &  Publisher 
in  print  and  online.  It's  your 
inside  source  for  everything 
that's  happening  from  an  edito¬ 
rial,  financial,  legal,  marketing 
and  technology  perspective. 

IN  ADDITION  TO  YOUR  WEEKLY 
PRINTED  ISSUES,  YOU'LL  RECEIVE: 

•  1 2  months  of  exclusive  online  access  to  editorandpublisher.com 

•  Full  internet  access  to  current  and  archived  articles  in  E&P,  with 
no  additional  fees. 

•  E&P's  Weekly  Online  Newsletter  focusing  on  career  management. 

•  E&P  classifieds,  which  are  updated  for  you  daily. 

Get  the  information  you  need  to  get  ahead.  Start 
your  combined  print  and  online  subscription  today! 


EDITORer 

PUBLISHER 


For  faster  service  call  toll-free 
1-800-562-2706.  Or  subscribe  online  | 
www.edit0randpubli9her.com 


□  YES!  Start  my  combined  print  and  online 
subscription  to  E&P  for  only  $99. 


E-Mail  (required  for  online  access) 

_1  Save  me  more  money!  Send  me  2  years  for  only  $169! 

J  Bill  me,  J  Payment  enclosed.  Charge  my;  J  VISA  J  MC  -JAMEX 


Exp.  Date 


Signature 


To  speed  your  order,  please  check  one  box  in  each  category. 


Your  Business 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2d.  J  Radio  Station 
2b.  J  TV'  Station 
2c.  J  Cable  TV'  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine  '  Your  Occupation 

Other  Publication  A.  J  Publisher 

2e.  -I  Software  Provider  B.  J  President 

3.  J  Corp  /Ind.  .Assn.  Buying  C.  J  V  President 

Advertising  Space  D.  J  Editor 

4.  J  Advertising  Agency  Dl.  J  Producer 

5.  J  Newspaper  Rep.  D2.  J  Station  Mgr 

7.  J  Graphic  Arts/Printing  D3.  -I  News  Dir. 

Service/Newspaper  D4.  J  Dir.  New  xMedia 

Supplier  D5.  J  Content  Dir. 

8.  J  News  Service/  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr. 

9.  J  Publicity  and  F.  J  Business  Mgr. 

Public  Relations  G.  J  Controller 

H.  J  .Advertising  Mgr 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada 
subscription  is  tax  deductible.  International  (outside  C.S.  and  Canada); 


10  J  Library/Federal 
State  and  Local 
11.  J  Education: 

Students/Teachers 
Other(P/ease  specify) 


I.  J  Sales  Mgr 
J  J  Class  Mgr. 

K  J  Research  Mgr. 

L.  J  Promo  Mgr. 

M  J  PR  Mgr 
( ).  J  Prod  Mgr. 

P.  -I  Composing  Mgr. 

Q.  -I  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  J  .Advertising  Dept. 

T.  -I  Circulation  Dept. 

V.  J  Prcxluction  Dept. 

W.  J  Promotion  Dept. 

X.  -J  Freelance  Artist  Writer 
Y  J  Newspaper 

Dealer  Dist  ri  butor 
Z.  J  Retired 
AA  -I  MIS  Mgr 
BB,  -I  Prepass  Mgr. 

CC  J  .Maiiroom  Mgr. 
OtheriPiease  specih) 

residents  please  add  GST.  Your 
:  l'.S,  $130  surface.  L'.S.  $320  air 


EDITORS^ 

PUBLISHER 

JYES!  Start  my  combined  print  and  online 
subscription  to  E&P  for  only  $99. 


For  faster  service  call  toll-free 
1-800-562-2706.  Or  subscribe  online  | 

www.editorandpublisher.com 


E-Mail  (required  for  online  access) 

J  Save  me  more  money!  Send  me  2  years  for  only  S169! 

J  Bill  me.  J  Payment  enclosed.  Charge  my:  J  VISA  J  MC  _LAME.X 

Account  #  Exp.  Date 

Signature _ j2kieb 

To  speed  your  order,  please  check  one  box  in  each  category. 


Your  Busine.Hs 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  Radio  Station 

2b.  J  TV  Station 
2c.  -I  Cable  TV  Network 
2d.  -I  On-line  City  Guide 
f).  J  Magazine 

Other  Publication 
2e.  J  Software  Provider 

3.  J  Corp.  Ind.  Assn,  Buying 

.Advertising  Space 

4  -I  .Advertising  .Agency 

5  J  Newspaper  Rep. 

7.  J  (iraphic  Arts  Printing 

Service  Newspaper 
Supplier 

8.  J  News  Service’ 

Feature  Syndicate 

9.  -I  Publicity  and 

Public  Relations 


10  J  Library  Federal 

State  and  Local 

11  J  Education; 

Students  Teachers 
Other(/^ease  specify) 


Your  (Vcupation 
A  J  Publisher 
B  J  President 

C.  J  V  President 

D.  J  Editor 
Dl.  J  Pnxlucer 
D2  J  Station  Mgr 
D3.  J  News  Dir. 

D4.  J  Dir.  New  Media 
D5.  J  Content  Dir 
D6.  -I  Webmaster 

E.  J  General  Mgr. 

F.  J  Business  Mgr. 

G.  J  Controller 

H.  J  Advertising  Mgr. 


District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada) 


1  J  Sales  .Mgr 

J.  J  Class  Mgr. 

K.  J  Research  Mgr 

L.  J  Promo  Mgr 
M  J  PR  Mgr 

O.  J  Prod  Mgr. 

P  -J  Composing  Mgr. 

Q.  J  Circulation  Mgr 

R.  J  Editorial  Dept. 

S  J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V  J  Prcxluction  Dept 

W.  J  Promotion  [)ept. 

X.  J  Freelance  .Artist  Writer 

Y.  J  Newspaper 

Dealer  Distributor 

Z.  J  Retired 
AA  -I  MIS  Mgr 
BB.  -I  Prepass  Mgr 
CC.  J  Mailnxim  Mgr. 
(>ther(P/e<ise  specify) 

residents  please  add  C»ST  Yixir 
:  ll.S.  $131)  surface.  C.S.  $3‘20  air 


EDITORe^  Z=Z=  EDlTOR^y 

PUBLISHER  -  PUBLISHER 

SUBSCRIPTION  SERVICE  CENTER  SUBSCRIPTION  SERVICE  CENTER 

PO  BOX  1 6689  PO  BOX  1 6689 

NORTH  HOLLYWOOD  CA  9 1 6 1 5-9460  NORTH  HOLLYWOOD  CA  9 1 6 1 5-9460 


EDITOR 

PUBLISHER 


i'"-* 


E  &  P  NEWS 


is  based  on  a  five-year  | 
average  of  net  earnings,  t 
which  has  paid  off  well 
for  some.  Active  trading  j 
could  subject  the  stock  j 
to  volatility,  which  j 

would  impact  banks’  | 
willingness  to  lend  the  | 
company  money  and  i 
wouldn’t  be  in  unithold-  j 
ers’  best  interest,  said  I 
Doug  Armstrong,  a  i 
retired  shareholder  who 
follows  the  company 
closely.  “To  the  degree  i 
they  issue  equity,  it  i 

would  dilute  unitholders’  j 
equity,”  he  said. 

Bringing  in  an  outside  i 


owner  also  would  seem 
to  run  counter  to  the 
culture  at  a  company, 
where,  as  retired  Direc¬ 
tor  John  Mollwitz  said, 
“We  don’t  want  a  lot  of 
outside  people  trying  to 
meddle  in  editorial.” 

The  company  didn’t 
give  specifics  about  its 
exp2msion  strategy, 
leaving  observers  to 
imagine  that  Chairman 
and  CEO  Steven  J. 
Smith  will  try  to  take 
the  company  further 
into  broadcast,  where 
his  background  lies. 

The  expected  relax- 


j  ation  of  federal  media- 
ownership  limits  is  likely 
!  to  stimulate  merger- 
and-acquisition  activity. 
M&A  expert  Peter 
Stromquist  ventured 
!  that  the  company’s  best 
!  move  would  be  to  sell  its 
radio  stations,  which  are 
i  in  smaller  markets  and 
i  as  a  group  lack  relative 
scale,  and  use  the 
proceeds  to  pursue  more 
TV-newspaper  combos 
I  similar  to  the  one  it  has 
I  in  Milwaukee, 
i  A  company  spokes- 

I  man  downplayed  the 
i  cross-ownership 


angle  in  its  plans, 
however,  and  executives 
ruled  out  a  sale  of  all  or 
part  of  the  business. 

It’s  not  that  there 
wouldn’t  be  interest. 
Pointing  out  that  he 
doubts  the  company 
would  put  itself  on  the 
block,  Christopher 
Shaw,  a  London-based 
broker  who  staged  an 
unsuccessful  takeover 
attempt  on  behalf  of  an 
unnamed  suitor  in  1996, 
said,  “You’d  get  at  least 
six  or  eight  people 
interested  —  including 
our  client.”  il 


Kmart  will  shine  its 
Blue  light  on  papers 


BY  MARK  FITZGERALD 

CHICAGO 

Kmart  Corp.  is  planning  a  Blue  Light 
special,  this  one  for  newspapers:  The  big  dis¬ 
count  retailer  soon  will  start  buying  inserts 
not  just  on  Sundays  but  two  or  three  times  a  week. 

Kmart  is  already  a  huge  insert  player,  ordering 
70  million  circulars  every  Sunday.  But  as  the  retail¬ 
er  with  $36  billion  in  sales  last  year  works  to  get 
itself  out  of  the  bankruptcy  process,  it  will  begin 
adding  insert  buys  on  Wednesdays  and  Saturdays, 
said  new  Chairman  and  CEO  James  B.  Adamson. 
The  retailer  is  tiying  to  bump  up  customer  traffic  in 
a  strategy  knovm  internally  as  “Pulse  It.” 

“We’ll  [advertise]  two-day  sales,  one-day  sales, 
four-hour  sales  —  and  we’re  going  to  be  in  the 
newspaper  two  to  three  times  a  week,”  Adamson 
said  at  the  Inland  Press  Association  annual  meet¬ 
ing  here  last  week.  All  1,827  Kmart  stores  will  stay 
open  at  least  through  the  holiday  season.  Adamson 
said  published  reports  that  300  to  400  more  stores 


“La 
of  James  B. 
Adamson’s 
Kmart 


will  be  closed 
are  “way  over” 
the  number  that 
eventually  will 
be  shuttered. 

Adamson,  a 
turnaround  spe¬ 
cialist  who  took 
over  Kmart  sever¬ 
al  weeks  after  it  filed  for  bank¬ 
ruptcy,  criticized  a  previous  management  decision 
to  abruptly  stop  Sunday-circular  advertising.  But, 
even  after  the  bankruptcy  filing,  Kmart  paid  all  its 
bills  to  newspapers.  “I’m  not  stupid,”  Adamson  told 
tbe  Inland  publishers,  “I  knew  that  if  I  didn’t  pay, 
you  wouldn’t  carry  my  circulars.” 

Adamson  had  good  news  for  black  papers  as  well. 
Kmart  recently  increased  its  advertising  in  10 
Spanish-language  papers  with  a  supplementlike 
publication  called  “La  Vida.”  It  \vill  now  do  some¬ 
thing  similar  in  black-oriented  papers.  II 


Ann 
Coulter: 
Still  not 
wanted 
in  State 
College 


Due  to  the  recent 
departure  of 
Centre  Daily 
Times  Executive  Editor 
Bob  Unger,  some  people 
are  questioning  whether 
the  State  College,  Pa., 
newspaper  will  reinstate 
conservative  columnist 
Ann  Coulter.  The  answer 


is  “No.”  CDT  President 
and  Publisher  Henry 
Haitz  III  told 
“She’s  not  coming  back.” 

Haitz  said  he  supported 
Unger’s  controversial 
September  decision  to 
drop  Coulter  and  that  it 
“had  absolutely  nothing  to 
do”  with  Unger  stepping 


down  Oct.  21.  Haitz  said 
he  received  about  20 
messages  a  day  last  week 
about  Unger’s  departure, 
and  more  than  90%  of 
them  expressed  hopes  the 
paper  would  not  bring 
Coulter  back  now  that 
Unger  was  gone. 

—  Dave  Astor 


NEwmimD 

TAKES  IN  $IIM 

Newsstand  Inc., 
a  provider  of 
electronic-publishing 
technology  to  news¬ 
papers,  was  expected 
to  announce  Nov.  4 
that  it  has  closed  an 
SS-million  round  of 
financing  from  Adams 
Capital  Management 
Inc.  Both  are  based 
in  Austin,  Texas. 

Newsstand  also 
picked  up  $8  million 
in  funding  in  March 
from  SSM  Ventures, 
Noro-Moseley 
Partners,  and  the 
New  York  Times  Co. 
Privately  held 
Newsstand  provides 
digital  replicas  of  37 
print  publications, 
including  such 
newspapers  as  The 
New  York  Times, 
the  Star  Tribune  in 
Minneapolis,  and 
The  Globe  and  Mail 
in  Toronto. 

The  funds  will 
be  used  to  expand 
Newsstand  services. 

-  CARL  SULLIVAN 

HELP-WANTED 

ADDHOVERIND 

The  Conference 
Board’s  Help- 
Wanted  Advertising 
Index  hit  43  in 
September,  up  from 
41  in  August  but 
down  from  45  in 
July,  reflecting  what 
newspapers  already 
know:  help-wanted 
ads  aren't  getting 
much  worse,  but 
aren’t  getting  much 
better,  either.  The 
index  was  at  53  the 
same  month  last  year. 
-  LUCIA  MOSES 
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Dirks,  Van  Essen  &  Murray 


from  director  of  database  management. 
Maher  succeeds  Terrie  Robbins,  now 
general  manager  of  STLtoday.com. 


NEW  YORK 

John  Darnton  to  the  newly  created  position 
of  associate  editor  for  special  projects 
at  The  New  York  Times  from  cultural- 
news  editor. 

Steven  Erlanger  to  cultural-news  editor 
from  Berlin  bureau  chief. 


NEWSPEOPLE@  EDITORANDPUBLISHER.COM 

NORTH  CAROLINA 

John  Drescher 

John  Drescher,  42,  managing  editor  of 
The  State  in  Columbia,  S.C.,  for  the  past 
two  years,  has  been  named  managing 
editor  of  The  News  ^  Observer  in  Raleigh. 
He  succeeds  Melanie  Sill,  who  is  now  the 
paper’s  executive  editor.  Drescher  grew 
up  in  Raleigh  and  began  his  career  as  an 
N^O  reporter  in  1983,  covering  City  Hall 
and  state  government.  He  later  joined  The  Charlotte  Observer, 
spending  four  years  covering  the  political  scene  in  Raleigh  and 
eight  serving  in  a  variety  of  editorial  positions  in  Charlotte, 
including  metro  editor,  front-page  editor,  and  regional  editor. 


BY  JAMIE  SANTO 


NORTH  CAROLINA 
Eric  Millsaps  to  managing  editor  of 
The  Hickory  Daily  Record  from  editor 
of  the  Statesville  Record  &  Landmark. 


WISCONSIN 

Tim  Kelley  to  editorial  page  editor  of  the 
Wisconsin  State  Journal  in  Madison  from 
assistant  director  of  communications  at 
the  University  of  Wisconsin  in  Madison. 
Kelley  succeeds  Associate  Editor  Tom  Still. 


ASSOCIATIONS 
Ed  Jones,  editor,  The  Free  Lance-Star, 
Fredericksburg,  Va.,  to  president  of  the 
Associated  Press  Managing  Editors. 
Jones  succeeds  Caesar  Andrews,  editor, 
Gannett  News  Service. 

Stuart  Wilk,  managing  editor.  The  Dallas 
Morning  News,  to  vice  president. 

Deanna  Sands,  managing  editor,  Omaha 
(Neb.)  World-Herald,  to  secretary. 

Suki  Dardarian,  assistant  managing  editor 
for  metro  news.  The  Seattle  Times,  to 
chairman  of  journalism  studies. 

Walter  Johns  Jr.,  assistant  managing  editor, 
Houston  Chronicle,  to  treasurer. 

Karen  Magnuson,  editor  and  vice  president 
of  news,  Rochester  (N.Y.)  Democrat  and 
Chronicle,  elected  vice  chairman  of 
journalism  studies,  placing  her  in 
position  to  become  president  in  2007. 


ALABAMA 

Steve  Learn  to  circulation  director  at  The 
Decatur  Daily  from  circulation  director 
at  The  Journal-News  in  Hamilton,  Ohio. 


Associated  Press  bureau  in  Miami  from 
deputy  national  editor  at  The  Wall  Street 
Journal’s  online  edition. 


MAINE 

Roberta  Hanstein  to  editor  of  the  semi¬ 
weekly  EranWin  Journal  in  Farmington 
from  reporter  at  the  daily  Sun-Joumal 
in  Lewiston. 


CALIFORNIA 
Nicholas  Goldberg  to  Op-Ed  editor  at 
the  Los  Angeles  Times  from  senior  vice 
president  of  Benenson  Strategy  Group 
New  York,  effective  in  early  December. 


David  A.  Zeeck,  executive  editor.  The  News 
Tribune,  Tacoma,  Wash.,  elected 
treasurer-designate  of  the  American 
Society  of  Newspaper  Editors. 


MISSOURI 

John  Maher  to  vice  president  and  director  of 
marketing  for  the  St.  Louis  Post-Dispatch 


FLORIDA 

Andrew  Fraser  to  news  editor  for  The 


NEW  YORK 

Lana 


We  Deliver, 


to  director  of  ad- 
vertising  at  The 
Times  Herald- 
Record  in  Middletown  from 
director  of  marketing  services. 
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By  scuttling  an  Official  Secrets  Act,  John  Ashcroft  takes  a  step, 
a  tiny  step,  toward  common  sense  on  the  issue  of  loose  lips 

Here’s  one  for  the  “Who’d  the  problem  of  unauthorized  disclosures  of 

a  thunk  it?”  file:  It  turns  out  classified  information  in  its  entirety.” 

Congress  can  come  up  with  a  Instead,  Ashcroft  plans  administrative 

secrecy  law  that’s  too  dracon-  changes  to  make  life  uncomfortable  for 


Here’s  one  for  the  “Who’d 
a  thunk  it?”  file:  It  turns  out 
Congress  can  come  up  with  a 
secrecy  law  that’s  too  dracon¬ 
ian  for  even  John  Ashcroft.  In  an  Oct.  22 
letter,  the  U.S.  attorney  general  notified 
Congress  he  sees  no  need  for  a  statute  that 
would  criminalize  the  disclosure  of  any 
classified  government  information. 

For  years  now.  Sen.  Richard  C.  Shelby, 
R-Ala.,  has  been  flogging  an  American 
version  of  the  United  Kingdom’s  Official 
Secrets  Act.  Shelby  wants  to  make  leaking 
classified  information  —  no 
matter  how  irrelevant  to  Whistle 

national  security  —  a  felony 
punishable  by  prison  terms  ITldy  HO 

as  long  as  three  years  and  i|U  _  ly 

fines  as  much  as  $10,000.  ^ 

Two  years  ago.  Congress  tO  COnt< 

passed  his  bill  with  barely  sillS  ^111 

any  debate  —  and  President 
Bill  Clinton  probably  would  vigorou 
have  signed  it  into  law  had 
he  not  been  scared  off  by  the  howls  from 
the  likes  of  the  Newspaper  Association  of 
America  and  American  Library  Associa¬ 
tion,  plus  editorials  in  dozens  of  papers. 

Clinton’s  eloquent  Nov.  4,  2000,  veto 
message  —  in  which  he  acknowledged  a 
president’s  “obligation  ...  to  protect  the 
rights  of  citizens  to  receive  the  information 
necessary  for  democracy  to  work”  — 
marked  a  rare  instance  of  statesmanship  in 
his  presidency’s  tawdry'  final  weeks. 

Ashcroft,  of  course,  could  not  be 
bothered  defending  freedom  of  information 
in  his  message  to  Congress.  In  a  letter  lard¬ 
ed  with  rhetoric  about  the  danger  of  leaks, 
Ashcroft  voiced  mostly  practical  concerns. 
By  itself,  he  wrote,  a  criminal  statute 
“would  be  insufficient  in  mv  view  to  meet 


the  problem  of  unauthorized  disclosures  of 
classified  information  in  its  entirety.” 

Instead,  Ashcroft  plans  administrative 
changes  to  make  life  uncomfortable  for 
government  employees  who  handle 
classified  information.  New  nondisclosure 
forms  will  warn  potential  whistle-blowers 
that  they  can  be  forced  under  penalty  of 
peijury  to  answer  whether  they  have  dis¬ 
closed  information  —  and  that  leakers  face 
“liquidated  damages.”  That’s  bureaucratese 
for  financial  penalties  that  could  be  ruinous 
depending  on  the  supposed  damage  of  a 
disclosure.  Ashcroft’s 
blowers  ukas^  ""fll  surely  chill  the 

1  1  J  flow  of  information. 

3e  lOCkecl  still,  his  rejection  of  a 
criminal  statute  is  a 
.  positive  development  — 

S  tlieir  especially  for  journalists 

then  ordinary  citizens 

who  depend  on  their 
ly  fined.  reporting.  Shelby’s 

proposal  would  effectively 
criminalize  investigative  journalism,  notes 
Steven  Aftergood,  director  of  the  Federa¬ 
tion  of  American  Scientists’  Project  on 
Government  Secrecy:  “To  the  extent  leak¬ 
ing  is  a  crime,  it  leaves  the  reporter  at  least 
a  witness  to  a  felony,  if  not  a  co-conspirator, 
and  creates  a  scenario  in  which  reporters 
are  subpoenaed  to  testify'  about  the  leak.” 

No  responsible  journalist,  or  government 
employee,  wants  to  disclose  information 
that  threatens  national  security'.  But  the 
best  step  Ashcroft  could  take  to  stop  leaks 
would  be  ordering  the  mandarins  of  the 
intelligence  establishment  to  stop  stamping 
“Top  Secret”  on  everything  that  passes  their 
desks,  and  begin  distinguishing  between 
what  is  critical  for  national  security  —  and 
what  is  vital  for  an  informed  citizenry'. 


Whistle-blowers 
may  not  be  locked 
up  —  just  forced 
to  confess  their 
sins  and  then 
vigorously  fined. 
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Jean  Shifrin,  a 
photographer 
for  The  Atlanta 
Journal- 
Constitution, 
holds  a 

Kalashnikov  rifle 
belonging  to  one 
of  her  escorts 
during  a  1992 
tour  of  duty  in 
Afghanistan. 
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The  Atlanta  Journal-Constitution 


There’s  a  war  a-coming,  and  ‘The  Atlanta 
Journal-Constitution’  already  has  plans 
for  wide  coverage.  But  at  what  price? 

BY  JOE  STRUPP 


Hasn’t  Ron  Martz  had  enough?  After  a  21-year 
reporting  career  at  The  Atlanta  Journal-Constitution 
that’s  included  flying  over  drug  fields  in  Bolivia, 
ducking  gunfire  in  Afghanistan,  and  traveling  battle- 
torn  roads  during  the  Persian  Gulf  War,  you’d  think 
Martz  had  gotten  his  fill  of  dangerous,  overseas  assignments. 

Not  so.  If  all  goes  according  to  plan,  the  55-year-old  Martz  soon  will 
pack  up  and  ship  out  to  report  on  the  latest  foreign  conflict:  a  likely  U.S. 
invasion  of  Iraq.  “It’s  what  I  do,  and  I  still  want  to  do  it,”  he  tells  E^P. 
“It’s  covering  the  story,  and  it’s  still  exciting.” 

Martz  is  one  of  11  Journal-Constitution 
reporters  scheduled  to  cover  the  war  in  Iraq 
that  observers  expect  to  begin  with  a  U.S. 
invasion  early  next  year.  As  the  paper’s 
longtime  military-affairs  reporter,  Martz  is 
slated  to  be  among  the  first  three  or  four  staff 
writers  to  touch  down  in  the  Middle  East  in 
the  next  few  weeks  and  lay  the  groundwork 
for  full-scale  war  coverage. 

With  newspapers  around  the  country 
making  their  plans  for  the  probable  (and 
already  controversial)  war  with  Iraq,  ECiP 
decided  to  provide  an  inside  look  at  how 
one  major  metropolitan  daily  gears  up  for 
coverage,  both  on  the  editorial  and  business 
fronts.  The  Georgia  paper  seemed  to  be  far 
ahead  of  most  others  in  detailed  planning. 

The  Journal-Constitution  is  forced, 
like  dozens  of  others,  to  confront  myriad 
issues  related  to  bringing  the  war  home 
to  its  readers,  from  decisions  about  budget 
concerns  to  training  reporters  for  combat 
coverage  —  while  making  sure  the  paper 
can  adequately  report  local  and  regional 
news.  Publisher  Roger  Kintzel  emphasizes 
that  coverage  will  expand  without  busting 
the  paper’s  budget.  Editor  Julia  Wallace 


Military  history 

The  newspaper’s  war  reporting  and  its 
extraordinary’  connection  to  military  news 
date  back  to  1868,  three  years  after  the  end 
of  the  Civil  War,  when  the  Atlanta 
Constitution  was  launched.  During 
Reconstruction,  which  lasted  until  1877, 
the  city  was  controlled  by  federal  troops 
operating  under  a  form  of  martial  law, 
according  to  Tom  Bennett,  an  A/C  editor 
and  newsroom  historian.  “It  was  technically 
under  occupation  by  a  foreign  army,”  he 
notes.  “A  new  city'  was  being  bom,  and  the 
paper  covered  it  completely.” 

In  1883,  the  Atlanta  Journo/  was  founded. 
One  of  its  correspondents,  John  S.  Cohen, 
made  a  name  for  himself  when  he  reported 
on  the  Spanish-American  War  from  Cuba, 
then  enlisted  in  the  U.S.  Army  to  fight  in  the 
war,  rising  to  the  rank  of  captain.  After  the 
fighting  ended,  Cohen  returned  to  the  paper 
and  eventually  became  editor  in  chief  He 
later  served  as  a  U.S.  senator  from  Georgia. 

Near  the  end  of  World  War  II,  as  D-Day 
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approached  in  1944,  Managing  Editor 
Wright  Br\’an  traveled  to  England.  After 
getting  himself  aboard  a  C-14  transport 
plane,  Brv  an  flew  over  France  ahead  of  the 
troops.  “He  w'as  able  to  report  by  radio  about 
the  invasion,  and  also  wTote  about  it  for 
the  paper,”  Bennett  says.  “Those  became 
the  first  reports  on  D-Day.” 

The  two  Atlanta  papers  came  under  joint 
ovvaiership  in  1950  (merging  into  one  paper 
just  a  year  ago).  Constitution  photographer 
Bill  Wilson  drew  national  attention  in  1953 
for  his  emotional  shot  of  a  Georgia  prisoner 
of  war  returning  from  Korea  and  running 
into  the  arms  of  his  family.  Later,  in  1970, 
Vietnam  horrors  took  center  stage  at 
Fort  Benning  in  nearby  Columbus  during 
the  court-martial  of  Lt.  William  Galley, 
who  was  comicted  of  leading  a  massacre 
of  civilians  at  the  village  of  My  Lai. 

The  costs  of  war 

For  today’s  Journal-Constitution,  the 
stressful  job  of  lining  up  who  will  go  to 


cover  —  and  how  reporters  back  in  Atlanta 
will  help  out  —  falls  to  Deputy  Managing 
Editor  Susan  Stevenson.  A  13-year  A/C 
veteran,  she  takes  the  approach  that  there 
can  never  be  enough  planning.  “When  war 
breaks  out,  we  really  have  to  change  [our 
beat-reporting]  structure,”  Stevenson  says. 
“When  the  whole  nation  is  focused  on  the 
w'ar,  it  affects  features,  business,  and  w'hat 
almost  everv’one  is  covering.” 

Although  editors  and  executives  contend 
that  the  costs  involved  will  not  interfere  with 
their  plans,  budget  w'orries  do  increase  the 
pressure  to  pinch  pennies  where  possible. 
“Obviously,  it’s  going  to  be  veiy  e.xpensive, 
but  it  is  something  you  have  to  do,”  Steven¬ 
son  says  about  the  war  coverage.  “You  trv'  to 
be  frugal,  but  you  have  to  do  what  you  must.” 

Among  the  added  expenses  will  be 
overtime,  use  of  freelance  graphic  artists  and 
photographers,  travel  and  other  expenses 
for  those  going  to  Iraq,  as  well  as  training, 
equipment,  and  insurance  for  the  war-zone 
writers.  Inoculations  against  diseases  alone 


“This  is  all  coming  out  of  the  nonnal 
course  of  business  —  they  are  all  staying  on 
budget,”  says  Publisher  Kintzel,  adding  that 
a  hiring  freeze  started  two  years  ago  will 
remain  in  effect  and  no  additional  spending 
is  planned.  Editors,  he  says,  “are  finding  a 
way  to  deal  with  it  with  the  money  they  have. 
Instead  of  doing  some  other  kind  of  travel,  ? 

they  use  [existing  travel  funds]  for  overseas  j 
travel.  The  same  with  training.”  i 

Will  the  extra  costs  mean  that  coverage  of  ; 
other  news  will  take  a  hit?  “We  have  to  make  t 
choices,  and  something  usually  comes  out  at  Z 
the  bottom,”  Kintzel  admits.  5 

One  area  where  the  paper  is  cutting  = 

expenses  is  in  newsprint.  With  a  yearly  5 

allowance  for  news  hole  set  months  ago,  5 

Stevenson  says  she  has  been  actively  saving  t 

up  space  in  anticipation  of  the  invasion.  S 

“When  the  war  hits,”  she  says.  “We  will  * 

have  the  fle.xibility  to  use  more.”  An  average  p 
of  two  to  three  more  pages  each  day  probably  ^ 
will  be  needed  once  the  war  begins.  d 

Under  the  mandate  to  stay  within  the  - 


Iraq,  how'  they  will  get  ready,  what  they  will  will  run  about  $200  a  person. 


current  budget  during  wartime,  supervisors 
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The  Atlanta 
Constitution’s 
Bill  Wilson  ^ 
shot  this 
memorable 
1953  photo 
of  a  family 
greeting  one 
of  their  own, 
upon  his 
return  after 
being  held 
in  a  Korean 
prisoner-of- 
war  camp. 


in  other  areas  of  the  paper  also  need  to  make 
spending  choices  and  find  cost-saving  ideas 
when  war-related  expenses  grow.  “We  may 
have  to  assign  people  to  work  extra  hours,” 
says  Circulation  Director  Bill  Spyers,  w’ho 
declined  to  estimate  potential  war-related 
costs.  “Carriers  will  earn  extra  because  they 
are  paid  based  on  each  paper  sold.” 

John  Glenn,  assistant  managing  editor 
for  photo,  estimates  the  cost  of  freelancers 
and  sending  two  staff  shooters  to  Iraq  could 
run  an  extra  $4,000  to  $5,000  each  month 
as  long  as  the  fighting  continues.  “’Fhat  is 
something  we  are  going  to  have  to  find 
money  for,”  he  adds.  “Nobody  is  operating 
with  bottomless  pockets.” 

Lock  and  load  —  and  learn 

The  newspaper’s  preparation  for  Iraq 
actually  dates  back  months,  beginning 
shortly  after  Sept.  11  of  last  year,  when 


www.editorandpublisher.com 


z/ajc:  RON  martz/ajc:  Ron  martz/ajc;  bill  wii.son/ati.anta  constitution 


editors  were  contemplating  heavy  overseas 
coverage  of  the  war  on  terrorism. 

At  seminars  last  November,  e.xperienced 
Journal -Constitution  war  correspondents 
instructed  staff  in  how  to  conduct  themselves 
in  combat  situations.  Around  the  same  time, 
about  30  newsroomers  went  through  a  day¬ 
long,  in-house  training  session  on  technical 
equipment,  with  lessons  in  using  satellite 
phones.  Palm  Pilots,  computer  notebooks, 
and  other  high-tech  devices.  “You  need  to 
know  enough  so  that  you  can  trv'  five  or  six 
things  to  file  a  story  over  there,”  Stevenson 


John  S.  Cohen 
(far  left)  was  the 
Atlanta  Journal's 
first  war  corre¬ 
spondent,  Ron 
Martz,  an  AJC 
photographer, 
captured  the 
other  scenes  in 
Kabul  in  1988, ' 
the  year  before 
the  Soviet 
Union’s  troops 
pulled  out  of 
Afghanistan. 


say.  "The  atmosphere  is  not  always  the  best 
for  trying  out  new’  technology  .” 

By  last  month,  editors  had  already  tabbed 
five  war-reporting  teams,  made  up  of  editors 
and  reporters  from  several  departments,  that 
will  go  into  action  once  the  fighting  begins. 
Stevenson  believes  this  approach,  similar  to 
the  one  used  to  cover  the  1996  Olympics  in 
Atlanta,  provides  the  best  way  to  parcel  out 
assignments.  As  plans  now  stand,  each  team 
would  have  a  specific  focus:  politics,  military, 
and  relief  issues;  bioterrorism;  home-front 
issues;  casualties;  and  economic  impact. 


“If  we  suddenly  had  massive  deaths  out  of 
one  of  the  Georgia  military  bases,  we  would 
react  to  that  with  the  casualty  team,”  Steven¬ 
son  explains.  “The  war  is  sort  of  an  ongoing 
breaking  story  that  each  of  these  groups  will 
have  to  cover.  It’s  like  covering  anything  else 
—  you  look  at  what  is  needed  and  react.” 

Each  team,  w  hich  will  include  reporters 
overseas  and  at  home,  is  already  preparing 
background  stories  that  will  run  just  prior 
to  the  war  and  others  ready  to  go  once  the 
invasion  happens.  Some  20  articles,  ranging 
from  the  biography  of  Saddam  Hussein  to 
stories  on  Middle  East  culture,  are  already  in 
the  works  or  completed.  Other  team  writers 
are  brushing  up  on  Iraq,  U.S.  foreign  policy  , 
and  bioterror  weapons  as  warfare  looms. 

“We  are  getting  reporters  to  be  as  expert 
as  possible  on  smallpox,  anthrax,  chemical 
weapons,  how  they’re  made,  how  they  can  be 
used,  and  how  to  react  to  them,”  says  Arthur 
Brice,  an  editor  who  will  head  the  bioterror¬ 
ism  team.  “You  have  to  get  your  game  plan 
together  for  when  the  game  starts,  but  you 
also  have  to  be  ready  to  call  an  audible.” 

Graphics  Editor  Michael  Dabrovva  is 
going  through  a  similar  pregame  warm-up, 
stockpiling  some  300  to  400  images  — 
photos,  maps,  graphics,  and  other  art  —  that 


Help  Your  Audience  say... 

NO!"  to  Frozen  Pipes. 


Cold  weather  can  cause  a  real  disaster  - 
INSIDE  a  home.  Water  pipes  can  freeze  and  burst. 

Every  year,  thousands  of  homeowners  suffer 
through  the  mess  of  frozen,  burst  pipes  and  lose 
things  important  to  them. 

With  your  help,  most  can  avoid  this  winter  nightmare. 

For  story  background  on  frozen  pipes: 

:  •  call  State  Farm  Media  Relations  (309)  766-0935, 

I  •  or  visit  statefarm.com®. 


STATE  FARM 


Like  a  good  neighbor.  State  Farm  is  there.® 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois  •  Statefarm.COm’'  v - 
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he  expects  to  use  for  war  coverage. 
“As  soon  as  we  got  wind  of  [a  U.S. 
invasion],  we  started  putting 
things  together,”  says  Dabrow'a, 
who  beg£ui  storing  the  images 
roughly  two  months  ago.  “There 
is  also  a  lot  we  can  do  on  the  fly 
as  needed.” 

Circulation  Director  Spyers 
looks  ahead  to  what  daily  war 
coverage  might  mean:  increased 
press  runs,  later  deadlines,  and 
maybe  an  extra  edition  or  two. 
“The  day  of  the  invasion  means 
bumped-up  presses,”  he  says. 

“It  really  changes  our  routine, 
but  it  is  our  obligation.” 


f B  v’ 


Behind  burkas  in  1992  are  AJCs  Jean 
Shifrin  (left)  and  Deborah  Scroggins. 

In  Afghanistan  this  January  is  AJC’s 
Tasgola  Karla  Bruner. 


Localize,  localize,  localize 
For  an  Atlanta  paper  to  cover  the  w'ar, 
however,  stories  cannot  be  strictly  about 
the  battles  in  Iraq  or  the  political  debate 
in  Washington.  The  Georgia  capital  has 
numerous  local  ties  to  the  conflict  that 
the  Journal-Constitution  plans  to  feature 
prominently.  One  of  the  key  beats  will  be 
the  Centers  for  Disease  Control  and 
Prevention  (CDC),  a  federal  agency'  based 
in  Atlanta  that  presumably  w-ill  have  a  hand 


in  the  biochemical  elements  of  the  war. 

“We  have  a  long-standing  relationship 
with  the  CDC  that  will  help  us  if  they  play 
a  major  role  in  this,”  says  the  bioterrorism 
team’s  Brice.  “We  also  will  look  to  them  in 
reporting  what  diseases  may  come  up  in 
Iraq  or  which  chemicals  may  be  used.” 

Georgia’s  extensive  military  community, 
which  includes  five  Army  posts,  three  Air 
Force  bases,  two  Naval  installations,  and 
a  Marine  base,  provides  another  significant 
local  angle.  Reporter  Martz  is  planning  to 


;  spend  the  majority  of  his  time  in  Iraq  with 
a  unit  of  the  3rd  Infantry  Division,  based  at 
'  Fort  Stewart  in  Hinesville.  “I  will  try  to  put 
in  perspective  what  this  division  is  doing,” 
Martz  tells  Ei3P.  “As  I  get  to  know  them, 
the  individual  soldier  stories  will  crop  up.” 
Other  links  to  the  hometown  newspaper 
reader  are  Atlanta’s  nearby  nonprofit 
agencies,  such  as  CARE,  the  Carter  Center, 

1  and  a  regional  UNICEF  office. 

“We  will  localize  as  much  as  we  can,” 
e.xplains  Keith  {continued  on  page  25} 
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-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  apptaisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


-FEATURES  AVAILABLE- 


_ ASTROLOGY _ 

LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


DIRECT  MAIL 
PUBLICATIONS 

Mailing  to  approximately  125,000 
homes  in  four  New  Jersey  territories. 
Looking  for  a  buyer.  Established  name 
and  accounts.  Tremendous  ad 
revenues.  Serious  inquiries  only.  Call 
(732)  236-1693.  Ask  for  Craig  W. 

SMALL  PUBLISHING  BUSINESS  offers  iiv 
vestment  opportunity.  Established  client 
base.  Progressive  growth  pattern.  Unlimited 
growth  potential. 

Box  3129,  Editor  &  Publisher,  Classified 
770  Broadway  7th  FI 
New  York,  NY  10003 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 
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APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 
Rickenbachcr  Vledia 

673  1  Desco  Dr.,  Dallas.  TX  75225 
www.rickenbacherniedia.com 


NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
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Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road.  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


Your  communication  link  tix  the 
new.spaper  industry  every'  week 
since  ISH-i. 


NEWSPAPERS  WANTED 


1  WANTED  TO  PURCHASE;  SmalFtown  news- 
I  papers  with  paid  circulation  4,000  or  above 
j  by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SEU/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
StitcherAiifnmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  85a7951 
tconn3317@aoLcom 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■Worldwide  Markebng  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax:  (913)  648-7750 

MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-EQUIPMENTS  SUPPLIES- 


_ PRESSES _ 

GOSS  SSC,  new  1981, 1986,  22  3/4, 

8  mono  units,  two  4-high  stacks  each  with 
Tec  12’  dryers  and  chills.  UOP  color  unit,  2 
SSC  folders  (one  with  upper  former),  with 
DP  and  cross  perferred  5  motors  and  con¬ 
trollers,  2  Enkel  splicers,  infeeds,  web 
guides,  cutoff  controls. 

Recently  rebuilt,  producing  high  quality  4/C 
heatset  work.  Available  as  a  complete 
pressline  or  individual  components. 

Webeq  International,  Inc. 

(847)  459-9700;  Fax:  (847)  459-9707 
presssales@aol.com 


SELLING.  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  SouthwarcVEric  Southward 
(800)  9508475 
www.metro-news.com 


CIRCUUT10N  III  PROMOTIONS.  INC. 

Your  telemarketing  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

CIRCULATION  SERVICES,  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  -  Highest  Quality  Service 
Learn  More  @  www.circulationservices.com 

Todd  Galbate  (970)  493-0470  ext.  107 

LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)884-9511 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7768397 

WWW.PROSTARTS.COM 


NOVEMBER  4,  2002  EDITOR*  PUBLISHER  CLASSIFIEDS  17 


www.editorancipubllsher.com 


Phone:1-888-825-9149  '  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLlSHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.conn 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast, 
reliable,  customized  graphics  for  your 
newspaper  at  incredible  savings.  Visit  us  at 
www.dailynewsgraphics.com. 


PRESSROOM  SERVICES 


ADDING  A  NEW  PRESSLINE?  Let  us  look 
after  your  investment  in  a  pressroom  or 
building  project.  We  make  sure  you  receive 
all  that  you  expect  and  demand  from  a 
pressroom  expansion.  (Single  width 
presses)  Professional  Pressroom  Services  - 
Call  Michael  at  (315)  783-3346 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


FOUR  TENURE-TRACK  POSITIONS  available 
in  the  Department  of  Mass  Communication 
and  Journalism,  CSU  Fresno.  Print 
journalism,  digital  technology,  mass  com¬ 
munication  generalist,  Roger  Tatarian  En¬ 
dowed  Chair  in  Journalism.  See: 
www.csufresno.edu/aps/vacancy/ah.html 

ASSISTANT  PROFESSOR,  MEDIA  WRITING 
Department  of  Communication,  Central 
Washington  University  seeks  a  tenure-track. 
Assistant  Professor  to  contribute  to  a  dy¬ 
namic  and  growing  program.  Position  avail¬ 
able  September  2003.  DUTIES:  teach  writing 
for  media  and  mass  media  courses. 
SCREENING  of  applications  begins  December 
2,  2002.  For  complete  job  description 
and  application  procedures  visit 
http  ://www.cwu  .edu/-  hr/jobs/f  acuity,  htm . 

CWU  is  an  AA/EOEAitle  l)(  Institution. 

M.S.  and  PH.D.  ASSISTANTSHIPS 
The  University  of  Tennessee  seeks  candi¬ 
dates  with  solid  professional  backgrounds 
for  study  in  Journalism,  Advertising,  Broad¬ 
casting,  Public  Relations,  Speech  Communi¬ 
cations,  Information  Sciences.  Applications 
for  assistantships  for  Fall  2003  are  due 
March  1.  Contact  Dr.  Edward  Caudill,  College 
of  Communications  and  Information 
Sciences,  Phone:  (865)  974-6651,  E-mail: 
colcomgs@utk.edu. 

http://excellent.com.utk.edu/ 

gradstudies/index.html 


-HELP  WANTED- 


ACADEMIC 


ACADEMIC 


UNIVERSITY  OF  TENNESSEE 
at  Martin 

The  Department  of  Communications  at  the 
University  of  Tennessee  at  Martin  has  an 
opening  for  a  Department  Chairperson,  ten¬ 
ure-track  at  the  associate  or  full  professor 
rank  beginning  August  1,  2003.  A  Ph.D.  in 
Mass  Communication,  significant  university 
teaching  experience,  and  significant  profes¬ 
sional  experience  in  journalism/public  rela¬ 
tions  are  required.  Further,  the  candidate 
must  have  experience  as  a  chairperson  of 
an  ACEJMC  accredited  Mass  Communi¬ 
cation  Department  and  experience  as  chair 
of  a  successful  ACEJMC  accreditation. 

The  person  holding  this  position  will  teach 
courses  in  journalism,  public  relations  and 
law/ethics.  Applicants  must  have  a  demon¬ 
strated  excellence  in  teaching,  advising 
(both  individual  student  and  student  media), 
and  the  ability  to  provide  leadership  in  en¬ 
hancing  teaching  at  the  undergraduate 
level.  Salary  is  negotiable. 

Interested  persons  must  submit  a  letter  of 
application,  statement  of  their  leadership 
and  teaching  philosophy,  current  vita,  copy 
of  transcript  tor  highest  degree  earned,  and 
three  recent  letters  of  recommendation  to: 
Professor  Rodney  Freed,  Search 
Committee  Chair,  The  University  of  Tennes¬ 
see  at  Martin,  305  Gooch  Hall,  Martin,  TN 
38238-5099.  (731)  587-7532.  Fax:  (731) 
587-7550.  The  Search  Committee  will 
begin  a  review  of  applications  on  February 
3,  2003,  and  the  search  will  continue  until 
the  position  is  filled. 

The  University  of  Tennessee  at  Martin  is  a 
primary  campus  m  the  University  of  Tennes¬ 
see  System.  The  campus  is  located  in 
Northwest  Tennessee  approximately  100 
miles  north  of  Memphis  and  145  miles  west 
of  Nashville.  The  University  of  Tennessee  at 
Martin  has  a  combined  graduate  and  un¬ 
dergraduate  enrollment  of  approximately 
5,700  students.  The  emphasis  is  solidly  on 
excellence  in  undergraduate  instruction.  We 
seek  candidates  who  demonstrate  a  similar 
commitment. 

UT  Martin  is  an  EEO/AA/Title  VIAitle  IX/ 
Section  504/ADA/ADEA  employer.  The  Uni¬ 
versity  seeks  to  diversify  its  work  force. 
Therefore,  all  qualified  applicants,  regardless 
of  race,  color,  national  origin,  religion, 
gender,  age,  disability  or  Vietnam  veteran 
status,  are  strongly  encouraged  to  apply. 


MIDDLE  TENNESSEE  STATE  UNIVERSITY 
School  of  Journalism 

Expanding  program  committed  to  profes¬ 
sional  and  scholarly  interests  seeks  candi¬ 
dates  tor  THREE  journalism  positions: 

FIRST  POSITION  (143050),  for  professional 
to  coordinate  School’s  writing  programs 
and  to  contribute  to  School’s  journalism, 
media  design  or  PR  sequences. 

SECOND  POSITION  (143090),  for  generalist 
with  Ph.D.  and  professional  experience  to 
teach  reporting/editing  courses  in  following 
!  areas:  media  law,  history,  and  ethics. 

I  Ranks  negotiable.  Professional  candidates 
I  require  Master’s  degree,  10  years  experience 
!  and  significant  record  of  achievement. 

'  THIRD  POSITION  (143060),  journalist  with  a 
national  record  of  achievement  in  visual 
i  communication/media  design  and  has  a 
Master’s  or  Ph.D.  and  significant  professional 
experience.  Media  Design  program 
I  specializes  in  print  design  as  related  to 
:  newspapers,  magazines,  infographics  and 
i  Web.  Candidates  should  possess  knowl- 
I  edge  of  visual  communication  theory,  publi- 
I  cation  design  and  typography.  Additional 
]  knowledge  in  one  or  more  of  these  areas  - 
!  photojournalism,  infographics,  Web  design, 

'  pre-press,  copy  editing,  reporting  and  book 
’  publishing  -  is  a  plus.  Rank  negotiable, 
i  MTSU  is  Tennessee’s  fastest-growing  uni¬ 
versity  with  21,000  students,  30  miles 
southeast  of  Nashville.  In  one  of  the 
nation’s  largest  mass  communication  col¬ 
leges,  School  is  ACEJMC  accredited  with 
700  majors  in  newspaper/magazine  journal¬ 
ism,  public  relations,  advertising,  and  media 
design/graphics.  College  holds  Seigen- 
thaler  Chair  of  Excellence  in  First  Amendment 
Studies  and  the  Office  of  Communication  Re¬ 
search,  which  conducts  a  biannual 
poll.  Women  and  minority  candidates  are 
encouraged  to  apply.  The  University  is  cur- 
.  rently  seeking  a  Phi  Beta  Kappa  chapter; 

Phi  Beta  Kappa  graduates  are  encouraged 
,  to  apply.  MTSU  is  an  EO/AA  employer.  Review 
of  applications  begins  November  15 
'  and  continues  until  positions  are  filled.  Start 
date  is  August  2003. 

Send  letter  of  application,  vita/resume,  and 
names/addresses/phone  numbers  of  three 
references  to  Ray  Wong,  Chair,  Search 
;  Committee,  Middle  Tennessee  State  Univer- 
i  sity.  School  of  Journalism,  Box  64,  Mur- 
!  freesboro,  TN  37132.  Or  E-mail: 

rwong@mtsu.edu 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


ACADEMIC 


FACULTY  MEMBER:  Urban  Reporting 
The  Medill  School  of  Journalism 
at  Northwestern  University 

Seeking  an  exceptional,  multi-dimensional 
faculty  member  with  expertise  in 
newsroom-based  urban  reporting.  Candi¬ 
dates  should  be  able  to  provide  excellent 
cross-media  reporting  and  writing 
instruction  to  graduate  students,  and  edit 
stories  by  student  reporters  for  publication 
by  the  Medill  News  Service,  which  serves 
four  daily  newspapers  and  uses  Chicago  as 
a  laboratory.  Administrative  ability  required. 

Additionally,  this  professor  should  be  able 
to  do  outstanding  work  in  one  or  more  of 
the  following  subject  areas:  reporting  on  di¬ 
verse  cultures  domestically  and  globally 
(perhaps  including  on-site  international  in¬ 
struction);  reporting  on  religion;  directing 
Medill’s  emerging  graduate  programs  in 
part-time  and  specialized  journalism  (e.g., 
business,  law,  health). 

Advanced  degree  and  prior  teaching  experi¬ 
ence  or  significant  professional  experience 
desired.  Applicants  should  have  strong  in¬ 
terest  in  engaging  with  students.  Capacity 
for  continued  professional  or  research  ac¬ 
complishment  IS  required.  Full  time.  Tenure 
track  preferred.  Rank  and  salary  commen¬ 
surate  with  experience. 

Northwestern  University  is  an  Affirmative 
Action,  Equal  Opportunity  employer.  Women 
and  minorities  are  especially  encouraged  to 
apply.  Hiring  is  contingent  on  eligibility  to 
work  in  the  United  States. 

To  ensure  full  consideration,  applications 
must  be  received  no  later  than  January  15, 
2003.  Send  letter  and  c.v.  or  resume  to 
Abe  Peck,  Chair,  Search  Committee,  Medill 
School  of  Journalism,  1845  Sheridan  Road, 
Evanston,  IL  60208-2101. 

Anticipated  start  date  is  September  2003. 


SCIENCE 

COMMUNICATIONS 

ASSISTANTSHIPS 


The  University  of  Tennessee  seeks 
candidates  with  a  background  or  an  in¬ 
terest  in  science  communications  for 
assistantships  in  M.S.  and  Ph.D.  pro¬ 
grams.  Contact: 

Dr.  Edward  Caudill,  Associate  Dean 
for  Graduate  Studies 
College  of  Communications  and 
Information  Sciences 
Phone;  (865)  974-6651 
E-mail;  colcomgs@utk.edu 
http;//excellent.com.utk.edu/ 
gradstudies/index.html 


“The  thing  always  happens 
that  you  really  believe  in;  and 
the  belief  in  a  thing  makes  it 
happen.” 

-Frank  Lloyd  Wright 
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ACADEMIC 


FACULTY  MEMBER 
Reporting,  Writing,  Editing 
The  Medill  School  of  Journalism 
at  Northwestern  University 

Seeking  an  exceptional,  multi-dimensional 
faculty  member  to  teach  reporting,  writing 
and  editing  in  its  undergraduate  lecture  and 
lab  courses.  Candidates  should  be  able  to 
provide  excellent  cross-media  instruction  in 
introductory  and  advanced  reporting, 
writing  and  editing  classes.  , 

Additionally,  this  professor  should  be  capable 
of  doing  outstanding  work  in  one  or 
more  of  the  following  subject  areas:  reporting 
on  diverse  cultures  domestically  and  | 
globally  (perhaps  including  on-site  interna-  , 
tional  instruction);  reporting  on  religion;  me-  j 
dia  management  applicable  to  the  school’s  j 
graduate  publishing  programs.  | 

Advanced  degree  and  prior  teaching  experi-  I 
ence  or  significant  professional  experience  ; 
desired.  Applicants  should  have  strong  in-  : 
terest  in  engaging  with  students.  Capacity  , 
for  continued  professional  or  research  ac¬ 
complishment  is  required.  Full  time.  Tenure 
track  preferred.  Rank  and  salary  commen¬ 
surate  with  experience. 

Northwestern  University  is  an  Affirmative  i 
Action,  Equal  Opportunity  employer.  Women  j 
and  minorities  are  especially  encouraged  to 
apply.  Hiring  is  contingent  on  eligibility  to 
work  in  the  United  States. 

To  ensure  full  consideration,  applications 
must  be  received  no  later  than  January  15,  i 
2003.  Send  letter  and  c.v.  or  resume  to 
Abe  Peck,  Chair,  Search  Committee,  Medill  ' 
School  of  Journalism,  1845  Sheridan  Road,  i 
Evanston,  IL  60208-2101. 

Anticipated  start  date  is  September  2003. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


ACADEMIC 


THE  UNIVERSITY  OF  IOWA 
Assistant/Associate  Professor 
Professional  Journalist  Position 
The  University  of  Iowa  School  of  Journalism 
and  Mass  Communication  invites  applications 
for  a  tenure-track  professional 
position  to  start  fall  2003,  af  the  rank  of  As¬ 
sistant/Associate  Professor. 

Applicants  must  have  significant  professional 
experience  and  an  exceptional  record  of 
achievement.  The  successful  candidate 
must  be  an  outstanding  journalist  who  will 
continue  to  produce  journalistic  work  of  the 
highest  quality  while  serving  on  our  faculty. 
She/he  will  be  expected  to  teach  writing 
courses  at  both  the  undergraduate  and 
graduate  level  in  one  or  more  areas,  such 
as  print,  television  or  on-line  journalism. 

Send  cover  letter,  resume,  and  work  samples 
to:  Chair,  Professional  Journalist  Faculty 
Search  Committee,  School  of  Journalism 
and  Mass  Communication,  The  University  of 
Iowa,  W615  Seashore  Hall,  Iowa  City,  lA 
52242.  Screening  of  applications  will  begin 
immediately  and  will  continue  until  the  posi¬ 
tion  is  filled. 

Additional  information  on  the  School’s 
program  and  faculty  can  be  found  at: 
http://\A/ww.uiowa.edu/~|Ournal/ 

The  University  of  Iowa  is  an  Affirmative 
Action/Equal  Opportunity  employer.  Women 
and  minorities  are  encouraged  to  apply. 


ACCOUNTING 


CONTROLLER 

The  Ocala  Star-Banner  and  The  Gainesville 
Sun  have  clustered  their  distinct 
publications  to  create  a  daily  combined  cir¬ 
culation  market  of  110,000.  This  two- 
county  north  central  Florida  area  is  known 
for  the  hundreds  of  beautiful  horse  farms  in 
Marion  County  and  for  being  home  of  the 
University  of  Florida  in  Gainesville. 

The  position  requires  extensive  newspaper 
experience,  management  of  large  staff,  ac¬ 
counting  degree,  excellent  presentation  and 
people  skills,  and  a  track  record  of  accom¬ 
plishments.  CPA  preferred.  PeopleSoft  FF 
nancials  and  PBS  advertising/circulation 
software  experience  highly  cesired. 

Owned  by  the  New  York  Times  Co.  and  an 
equal  opportunity  employer  we  offer  excellent 
benefits,  relocation,  pension,  401(k) 
program,  superior  health  insurance,  and 
stock  options.  Please  E-mail  resume  in 
Word  format  to  delrioe@gainesvillesun.com. 


ADMINISTRATIVE 


PUBLISHER  SOUGHT  for  6<)ay,  6,500  circu¬ 
lation  daily  in  Bogalusa,  La.  Enjoy  small 
town  life  with  short  drive  to  larger  cities. 
Stable,  capable  staff.  Contact  Will 
Chapman,  Wick  Communications  Co.  Group 
Manager  at  (337)  365-6773  or  E-mail: 
will.chapman@wickcommunications.com 


It’s  a  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


ADMINISTRATIVE 


GENERAL  MANAGER 

The  Pioneer  Group,  a  progressive  north¬ 
western  Michigan  publishing  group  is  seeking 
1  experienced  person  to  assume  the  position  of 
j  General  Manager  of  the  Manistee 
News  Advocate  and  it’s  associated  west- 
!  shore  publications.  ; 

I  Ideal  candidates  will  possess  a  strong  work  = 
history,  reflecting  leadership,  motivational  | 

!  and  interpersonal  skills,  and  will  be  able  to  I 
i  lead  a  management  team  toward  a 
I  common  goal.  A  strong  community-  | 

I  customer  focus  is  essenbal. 
j  The  News  Advocate  is  a  daily  newspaper  lo-  j 
I  cated  on  the  shores  of  Lake  Michigan  in  the  | 
j  historical  Port  City  of  Manistee.  The  area  is  | 

I  a  fishing  and  hunting  mecca,  a  paradise  for  ; 

I  the  water-lover  and  boasts  a  progressive  ' 
school  system.  The  GM  position,  which  : 
could  lead  to  that  of  publisher,  oversees  j 
the  six-day  daily,  the  weekly  Benzie  County  ! 
Record  Patriot  in  Frankfort,  two  shopping  , 
!  guides  and  various  niche  publications.  Salary  j 
'  is  commensurate  with  Inland  projections  ! 
!  and  experience  and  includes  a  full  benefit  i 
i  package. 

j  Consider  joining  our  family-owned  employee  ' 
i  friendly  company  in  beautiful  northwest  ; 
i  Michigan. 

,  Send  letters  of  interest  and  resume  to: 

Cheryl  Rosen,  Human  Resources  Manager 
j  The  Pioneer  Group 

!  502  N.  State  Street,  Big  Rapids,  Ml  49307 
:  All  applications  will  be  held  confidential. 


PUBLISHER 

Morris  Newspaper  Corporation  i 

Franklin,  Tennessee 

Do  you  have  budgeting  experience?  Are  you  ^ 
hands-on  with  knowledge  of  whole  newspaper  ; 
operations?  Can  you  light  a  fire  with  ! 
your  sales  and  marketing  savvy? 

Morris  Newspaper  Corporation  is  seeking 
an  innovative,  well-rounded  leader  whose 
creativity  will  take  us  to  the  top  in  a  fiercely 
competitive  print  environment.  The  qualified  ' 
candidate  will  have  responsibility  for  overall  j 
growth  and  development  of  one,  4-day  daily  i 
and  two  weekly  newspapers,  all  located  in 
the  upscale  Franklin,  Tennessee  area. 
Candidates  with  successful  track  records  ! 
as  general  managers  or  publishers  should  , 
mail  resumes  with  references  to:  | 

Mr.  Ron  Fryar 

Morris  Newspaper  Corporation 

Box  VWX,  c/o  DNJ  i 

P.O.  Box  68 

Murfreesboro,  TN  37133-0068 


OUR  MIDWEST  long-established  weekly  | 
newspaper,  part  of  highly-successful  family-  | 
owned  progressive  group  with  dedicated  : 
long-term  employees,  is  seeking  a  i 
GENERAL  MANAGER  who  also  will  supervise  i 
sales.  Excellent  salary  and  benefits  are  of-  | 
fered.  Generous  bonus  for  profit  perfor¬ 
mance.  Chance  to  earn  equity.  Friendly 
hometown  living,  good  neighbors,  excellent 
schools,  community  pride,  virtually  no  conv  i 
muting  time.  Access  to  larger  cities.  We  j 
want  someone  with  proven  record  of  success  | 
in  media  sales/marketing  who  will 
grow  the  publication  with  their  ability  and  ! 
ideas.  Send  letter  and  resume  to  Box  ; 
3122,  Editor  &  Publisher  Classified,  770  I 
Broadway,  7th  Floor,  New  York,  NY  10003.  | 


ADVER-nSING 


ADVERTISING  DIRECTOR 
Sell,  manage,  coach  and  learn.  If  you  seek 
an  exciting  position  with  a  growing 
company,  we  may  have  the  position  for  you. 
The  Ironton  (OH)  Tribune,  a 
6,3(X)-circulation  6  day-a-week  PM  seeks  a 
dynamic,  energetic  advertising  manager  to 
lead  a  team  of  seven  inside  and  outside 
sales  representatives.  A  Boone  Newspaper, 
The  Tribune  offers  excellent  pay,  benefits 
and  ample  opportunity  to  advance.  Send  re¬ 
sume  and  cover  letter  to: 

Kevin  Cooper,  Publisher 
kevin.cooper@irontontribune.com 


ADVERTISING  DIRECTOR 
The  East  Oregonian,  a  seven-day  11,000 
daily  in  Pendleton,  Oregon,  is  looking  for 
the  right  candidate  to  elad  our  advertising 
team.  Applicants  must  have  the  ability  to 
lead,  manage  and  motivate  others,  while 
being  personally  productive.  Newspaper 
sales,  management  experience  required. 
The  newspaper  is  family  owned  and  located 
in  northeastern  Oregon,  within  easy  driving 
range  of  the  coast  and  the  mountains.  Com¬ 
pensation  is  commensurate  with 
experience,  ability.  Contact  Floyd  Jernigan, 
publisher,  at  (800)  522-0255  or  by  E-mail: 
fjernigan@eastoregonian.com 

CLASSIFIED  AD  DIRECTOR 
For  daily  newspapers.  Manage  outbound 
and  inbound  activity.  Excellent  people  skills, 
creativity,  marketing  and  proven  manage¬ 
ment  experience  required.  Direct  sales 
groups,  implement  training  and  motivational 
programs,  revenue  and  financial  forecasting 
to  meet  goals.  Salary,  benefits,  commission 
and  bonus  tied  to  goals.  Benefits,  EOE.  If 
you’re  an  enthusiastic  leader  who  can  ener¬ 
gize  our  sales  team  fax  resume  to: 

HR  (305)  347-6630 


ADVERTISING  DIRECTOR  to  lead  a  staff  of 
8.  Successful  candidate  will  be  responsible 
for  all  newspaper  advertising,  Internet  ad¬ 
vertising  and  developing  our  web  printing 
business.  Computer  skills  and  business 
knowledge  a  plus.  We  are  a  six-day  daily 
newspaper  (11,000)  located  on  the  shores 
of  Lake  Michigan  in  a  popular  tourist  area. 
Send  cover  letter,  resume  and  salary  history 
to  Paul  Bedient,  Grand  Haven  Tribune, 
101  N.  Third  Street,  Grand  Haven,  Ml 
49417.  No  phone  calls,  please. 

E-mail:  pbedient@grandhaventribune.com 


SALES  MANAGERS 
Retail  Advertising 

We  are  a  large  group  of  weekly  newspapers 
in  a  major  Midwest  market  looking  for  Retail 
Advertising  Sales  Managers  who  have  a 
successful  history  of  enthusiasm,  accom¬ 
plishment  and  motivational  abilities.  The  in¬ 
dividual  we  are  seeking  will  be  a  team  player 
who  can  direct  a  sales  team  to  reach 
new  levels  of  success.  We  are  a  growing 
company  and  we  look  for  individuals  who 
love  this  business  and  want  to  grow  with 
us.  in  addition  to  an  excellent  locale,  we  of¬ 
fer  a  fine  compensation  and  benefits  pack¬ 
age.  Interested?  Let’s  talk!  Send  your  resume 
with  a  cover  letter  outlining  your 
background,  qualifications  and  salary 
history  to: 

Box  3113,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
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ADVERTISING 


ADVERTISING  SALES  MANAGER  i 
Are  you  ready  to  let  your  sales  leadership 
skills,  creativity  and  success  elevate  you  to 
the  level  of  leadership  you  deserve?  The 
Chattanooga  Times  Free  Press  is  offering 
an  exceptional  opportunity  for  an  experi¬ 
enced  advertising  sales  manager.  The  ideal  I 
candidate  will  demonstrate  a  history  of  I 
sales  success,  creating  and  implementing  ! 
innovative  advertising  ideas  and  developing  j 
the  skills  level  of  their  sales  team 
members.  At  least  three  years  of  major  ac¬ 
counts  experience  and  newspaper  manage¬ 
ment  a  must.  The  successful  candidate  will 
lead  a  sales  team  consisting  of  three  major 
account  reps  and  four  retail  account  exec¬ 
utives.  This  is  the  opportunity  to  live  in  the 
“Scenic  City”  of  the  Southeast  surrounded 
by  lakes,  rivers  and  mountains  and  tremen¬ 
dous  growth  opportunity.  You  will  enjoy 
working  for  the  newspaper  that  the  Tennes¬ 
see  Press  Association  recently  voted  number 
one  in  Tennessee.  You  will  have  the  ad¬ 
vantage  of  working  for  a  newspaper  experi¬ 
encing  both  advertising  and  circulation 
growth  rather  than  losses.  We  offer  a  com¬ 
pensation  package  that  will  generously  re¬ 
ward  your  success  along  with  outstanding  ! 
benefits  package.  If  you  are  ready  to  be  re-  i 
warded  for  your  hard  work,  forward  your  re-  : 
sume  with  a  letter  of  introduction  and  salary  ! 
history  to  Mike  Schuttinga,  Display  Advertis-  I 
ing  Manager,  Chattanooga  Times  Free  I 
Press,  400  E.  11th  Street,  Chattanooga,  j 
TN  37403.  E-mail:  | 

mschuttinga@timesfreepress.com  j 


GROWING  mid-size  community  daily  in  Zone  j 
3  is  seeking  an  energetic,  driven  sales  pro-  : 
fessional  to  lead  our  sales  team  and  maxim-  j 
ize  new  and  existing  revenue  opportunities,  j 
The  successful  candidate  must  be  a  I 
hands-on,  goal  oriented  Manager  with  a  I 
proven  track  record  in  dynamic  sales  I 
growth  and  new  product  development  sue-  i 
cess.  Must  have  excellent  people  skills  and  j 
the  ability  to  develop  and  mentor  I 
associates.  A  strong  background  in  consult-  i 
ative  selling/multi-platform  packaging  is  re-  | 
quired.  The  ideal  person  will  possess  a  j 
Bachelor’s  degree  or  equivalent  knowledge  i 
acquired  through  experience  as  well  as  5  \ 
years  media  sales  management  experience,  i 
Our  company  offers  a  competitive  compen¬ 
sation  package  and  benefits  that  include  ; 
health,  dental,  life,  401(k)  and  tuition  reim¬ 
bursement,  in  addition  to  outstanding  op¬ 
portunities  for  advancement.  Respond  to: 

Box  3127,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


MEDIA  SALES  DIRECTOR:  AL.COM 
This  is  a  senior  position  located  in  the  Bir¬ 
mingham  office  reporting  to  the  CEO.  Re-  i 
sponsible  for  company  revenue  generation  ! 
through  local  advertising  sales  and  motiva-  I 
tional  management  of  the  sales  team.  Re¬ 
quired  experience  includes  progressive  ad¬ 
vancement  in  local  media  sales  and  a  proven 
sales  track  record,  B.S.  in  Advertising,  j 
Marketing  or  related.  Must  possess  excep-  j 
tional  management,  leadership,  communi¬ 
cation  and  teamwork  skills.  Desire  to  work  i 
in  a  results-driven  organization  with  a  wide  j 
range  of  industries  is  required.  Please  for-  i 
ward  your  resume  to:  (205)  322.5357  or  j 

to:  jobs@al.com  i 


ADVERTISING 


CLASSIFIED 

EMPLOYMENT  ADVERTISING  MANAGER 
The  Seattle  Times  is  seeking  a  Classifieds 
Sales  Manager  for  our  Employment  ad  cate¬ 
gory.  If  working  for  a  family  owned  and  in¬ 
dependent  newspaper  with  local  control  and 
autonomy  to  make  things  happen  appeals 
to  you,  consider  joining  The  Seattle  Times 
Management  team.  The  selected  candidate 
will  be  responsible  for  achieving  revenue 
and  lineage  goals;  oversee  sales  operations 
of  the  category  unit;  establish  forecast  and 
sales  projections;  identify  marketing  oppor¬ 
tunities;  manage  key  accounts;  coordinate 
all  special  sections/theme  pages  and  man¬ 
age  the  department’s  staff.  Must  have  a 
minimum  of  4  years  sales  and  marketing 
management  experience  working  with  a 
large  staff  and  customer  base.  Industry/ 
Recruitment  management  experience  a 
plus. 

Please  E-mail  your  cover  letter  and  resume 
as  a  single  WORD  attachment  with  job  #: 
02-331/JS  to: 

stcom.resumes@seattletimes.com 


RETAIL  ADVERTISING  MANAGER 
The  Sarasota  Herald-Tribune,  a  100,000-r 
circulation  daily  has  an  immediate  opening 
for  a  Retail  Advertising  Manager. 

DUTIES  AND  RESPONSIBILITIES:  The  primary 
focus  of  this  assignment  is  field  work: 
Recruiting,  training,  motivating,  developing 
top  performers  and  developing  new  reve¬ 
nues.  Additional  duties  include:  Building  new 
products  and  strategies.  Executing,  monito¬ 
ring  and  achieving  sales  expectations  and 
goals.  Building  relationships  with  new  and 
potential  advertisers  while  developing  part¬ 
nerships  with  current  advertisers.  Creating 
and  analyzing  incentive  programs.  Planning, 
forecasting  and  budgeting  department  per¬ 
formance. 

EXPERIENCE  REQUIRED:  The  successful 
candidate  must  have  an  overall  knowledge 
of  newspaper  operations  and  a  minimum  of 
5  years  experience  in  newspaper  advertis¬ 
ing.  Management  experience  is  preferable. 
Candidate  should  be  creative,  energetic,  en¬ 
thusiastic,  innovative  and  passionate  for 
achieving  goals.  Salary  commensurate  with 
experience.  E-mail  replies  to: 

rob.lee@heraldtribune.com 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  leader  to 
serve  as  Retail  Advertising  Manager  and  di¬ 
rect  its  retail  advertising  staff  of  23.  Candi¬ 
date  must  have  a  minimum  of  5  years  expe¬ 
rience  in  newspaper  advertising.  Excellent 
people,  written  and  verbal  skills.  Individual 
must  have  excellent  computer  skills  and  a 
strong  mathematical  aptitude.  Must  possess 
the  ability  to  manage,  motivate  staff,  and  un¬ 
derstand  advertisings'  business  to  implement 
successful  sales  strategies.  Candidate 
should  be  creative,  energetic,  enthusiastic,  in¬ 
novative,  and  passionate  for  achieving  goals. 
Send  resumes  to:  laura.dondero@sbsun.com 
or  mail  to:  The  Sun  Newspaper,  Human  Re¬ 
sources,  399  North  D  Street,  San  Bernardi¬ 
no,  CA  92401.  EOE 


ADVERTISING 


SBU  ADVERTISING  OPERATIONS  MANAGER 

Madison  Newspaper,  Inc,  located  in 
Madison,  Wl,  is  seeking  a  seasoned  manager 
who  will  work  with  management  and  support 
staff  to  insure  reliable  information  is 
I  processed  and  communicated  throughout 
the  Madison  SBU.  This  position  will  require 
successful  management  of  operational  re¬ 
porting  issues  regarding  all  aspects  of  the 
SBU  that  support  the  obtainment  of  revenue 
goals. 

Qualified  candidates  will  have  a  proven  history 
of  successful  project  management, 
demonstrated  performance  management 
skills,  good  working  knowledge  of  newspaper 
advertising  sales  operations,  and  a 
demonstrated  ability  to  manage  across 
functions.  Interested  candidates  should  ap¬ 
ply  by  November  14,  2002  to: 

:  Madison  Newspapers,  Inc. 

Attention:  Human  Resources 
j  1901  Fish  Hatchery  Road 

Madison,  Wl  53708 

1  FAX:  (608)  252-6082  ! 

I  Email:  jobs@madison.com  j 

AFFIRMATIVE  ACTION/EQUAL 
!  OPPORTUNITY  EMPLOYER  I 

I  -  .  i 

ADVERTISING  MANAGER  i 

Great  Opportunity  for  a  highly  motivated  | 
sales  manger  in  beautiful  S.W.  New  Mexico.  | 
!  Strong  people  and  persuasive  skills  essential 
I  for  daily  newspaper  with  shopper.  Resumes: 
i  jluna@lcsun-news.com  or  FAX: 

!  (505)  541-5497  | 


CIRCULATION 


CIRCULATION  MANAGER 
■  The  Norwich  Bulletin,  a  Gannett  newspaper 
in  eastern  Connecticut,  is  seeking  a 
,  qualified  individual  to  provide  outstanding 
I  customer  service  and  circulation  growth,  j 
I  This  position  reports  to  the  Circulation  Di- 
I  rector,  and  is  responsible  for  developing 
I  and  implementing  strategies  to  effectively 
*  manage  the  subscriber  database,  achieve 
i  sales,  service,  collections,  volume  and  ex¬ 
pense  goals,  promote  single  copy  growth  | 
initiatives;  and  develop  our  nonsubscriber 
program. 

Five  or  more  years  of  successful  experi¬ 
ence  in  circulation  operations  management, 

I  strong  communication  and  organizational 
i  skills  and  a  degree  in  business  or  related 
‘  field  are  required.  This  position  includes  a 
:  competitive  salary,  bonuses  and  excellent  [ 
benefits.  To  apply,  send/fax  your  resume  ! 
to:  Human  Resources,  Norwich  Bulletin,  66  ' 
Franklin  Street,  Norwich,  CT  06360,  fax  i 
(860)  885-1312  or  E-mail  to: 

jobs@norwichbulletin.com  ! 

CIRCULATION/ DIRECT-MAIL  MANAGER 
Opportunity  for  circulation  manager  with  di¬ 
rect-mail  subscription  sales  experience, 
l  Manage  department  at  respected  37,500 
j  agriculture  newspaper.  Write  copy,  plan  and 
coordinate  large  mailings.  Supervise  field 
agents.  Some  travel  in  OR,  WA,  CA,  ID.  Ex-  . 
cellent  benefits.  Healthy,  friendly  Oregon  ! 
community.  Resume,  goals,  current  salary 
i  to:  General  Manager,  P.O.  Box  2048,  i 

!  Salem,  OR  97308.  | 

i  mobrien@capitalpress.com  ! 


CIRCULA'nON 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


EDITORIAL 


$10,000  and  NEWSROOM  INTERNSHIPS! 

If  you’re  a  minority  college  sophomore,  you 
may  be  eligible  to  be  part  of  the  LANDMARK 
SCHOLARS  PROGRAM.  You’ll  receive 
two  $5,000  scholarships,  two  summer  in¬ 
ternships  and  a  full-time  internship  for  at 
least  one  year  after  graduation.  You’ll  intern 
at:  News  &  Record,  Greensboro,  NC,  or 
The  Virginian-Pilot,  Norfolk,  VA,  or  The  Roa¬ 
noke  (VA)  Times  during  the  summer  between 
your  sophomore  and  junior  years  and 
again  between  your  junior  and  senior  years. 
At  the  end  of  each  summer,  you’ll  be  awarded 
a  $5,000  scholarship.  And  when  you 
graduate,  you’re  eligible  for  a  one-year  in¬ 
ternship  with  full  benefits  and  the  possibility 
of  continued  employment.  The  program  is 
open  to  reporters,  photographers,  graphic 
artists,  sports  writers,  copy  editors  and 
page  designers.  Interested?  For  details  and 
an  application,  contact: 

Connie  Sage,  Director  of  Recruiting 
Landmark  Publishing  Group 
150  W.  Brambleton  Avenue 

Norfolk,  VA  23510 
or  csage@lcimedia.com 
Applications  Deadline  is  November  30, 
2002.  Preference  will  be  given  to  applicants 
with  ties  to  the  Mid-Atlantic/Southern 
region. 

BIOTECH  REPORTER 

The  San  Diego  Union-Tribune  wants  to  be¬ 
come  an  even  more  comprehensive  source 
of  information  on  the  biotechnology 
industry.  We’re  looking  for  a  business  jour¬ 
nalist  to  help  us  achieve  that  goal.  San  Diego 
now  has  the  nation’s  third  largest  cluster 
of  biotech  companies,  so  we’re  adding  a 
second  biotech  reporter  to  our  staff.  The 
reporter  will  cover  the  more  than  160 
public  and  private  medical  device  companies 
here  and  the  pharmaceutical  firms  that 
have  established  major  research  units  in 
our  ocean-front  paradise,  including  Pfizer, 
Novartis,  Merck  and  Johnson  &  Johnson. 
The  right  candidate  also  will  work  with  our 
veteran  biotech  reporter  to  cover  national 
issues  and  legislation  affecting  the  industry. 
Previous  health  and  science  writing  experi¬ 
ence  is  desirable.  Send  resume  and  work 
samples  to  Jim  Watters,  Business  Editor, 
The  San  Diego  Union-Tribune,  350  Camino 
de  la  Reina,  San  Diego,  CA  92108.  E-mail: 
jim.watters@uniontrib.com 

EDITOR-IN-CHIEF 

The  Santa  Maria  Times,  20,000  daily  on  the 
beautiful  Central  Coast  of  California,  is 
seeking  an  experienced  and  energetic  editor 
to  lead  its  newsroom  to  new  heights. 
Previous  management,  writing,  editing  and 
layout  experience  using  Quark  Express  as 
well  as  an  understanding  of  the  importance 
of  local  content  and  community  involvement 
a  must!  Competitive  salary  and  benefits. 
Send  resume  to:  Human  Resources,  Santa 
Maria  Times,  P.O.  Box  400,  Santa  Maria, 
CA  93456  or  E-mail:  tastrosky@pulitzer.net 
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www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
The  Naples  Daily  News,  a  Scripps  Howard 
daily  newspaper  on  Southwest  Florida’s  Gulf 
Coast,  needs  an  experienced  journalist  to 
join  its  copy  desk  team.  E-mail  resume  and 
three  professional  references  to  News  Editor 
Tim  Aten,  tlaten@naplesnews.com. 


DEPUTY  SPORTS  EDITOR 
The  Fresno  Bee  is  looking  for  a  Deputy 
Sports  Editor  who  has  a  passion  for  words. 
The  ideal  candidate  is  someone  who  places 
a  premium  on  enterprise  and  investigative 
sports  journalism.  Working  closely  and  ef¬ 
fectively  with  reporters  of  varying  abilities 
to  develop  their  writing  and  reporting  skills 
is  essential.  The  Deputy  Sports  Editor  will 
be  responsible  for  getting  first  reads  on 
staff-written  stories,  conducting  one-on-one 
editing  sessions  with  reporters,  preparing 
the  daily  budget,  maintaining  an  advance 
budget,  assigning  photos  and  graphics  and 
helping  plan  special  sections.  We  are 
looking  for  someone  who  has  demonstrated 
leadership  skills.  The  ability  to  think  creatively 
is  a  must.  Please  send  a  resume,  references 
and  examples  of  your  work  to  Robert  Zizzo, 
Sports  Editor,  The  Fresno  Bee, 
1626  E  Street,  Fresno,  CA  93786.  EOE. 

~  OPPORTUNITY  KNOCKS! 

The  News  &  Observer  has  THREE  openings 
on  its  award-winning  features  staff.  We're 
looking  for: 

•  LIFESTYLE  EDITOR  with  imagination,  am¬ 
bition  and  experience  at  coaching  a  staff 
of  gifted  storytellers. 

•  LIFESTYLE/FASHION  REPORTER  who 
wants  to  write  about  what  people  do 
wear,  not  what  they  should  wear,  and 
who  can  show  readers  how  fashion  and 
pop  culture  affect  our  lives. 

•ARTS  REPORTER  with  interests  that  em¬ 
brace  popular  forms  as  well  as  fine  arts 
and  the  ability  to  report  news,  craft  au¬ 
thoritative  takeouts  and  produce  brilliant 
profiles. 

The  News  &  Observer  values  serious  enter¬ 
prise  reporting  and  great  storytelling  in 
both  news  and  features.  We're  not  about 
puff;  we  believe  that  great  stories  require 
deep  reporting,  not  just  dazzling  writing. 
We’re  a  McClatchy-owned,  170,000  daily 
circulation  regional  paper  in  North 
Carolina’s  beautiful  Raleigh-Durham  region. 
We  value  diversity;  Spanish  speakers  and 
journalists  of  color  are  encouraged  to 
apply. 

If  you’re  serious  about  your  craft,  have  at 
least  four  years  of  daily  newspaper  experi¬ 
ence  and  want  to  do  features  journalism 
with  impact,  introduce  yourself  with  a  cover 
letter,  resume  that  includes  references  and 
samples  of  your  best  work  6  10  clips  and 
5  story  ideas. 

Send  them  to: 

Melanie  A.  Sill,  Executive  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

ALASKAN  WEEKLY  seeks  experienced  re¬ 
porter  to  cover  upscale  fishing  community 
and  tourist  destination  in  Petersburg. 

Reply  to:  captainron389@yahoo.com 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


-HELP  WANTED- 


EDITORIAL 


FOOD/RESTAURANT  COLUMNISTS  ! 
New  Times  is  looking  for  additional  food  | 
columnists  for  its  award-winning  weekly  j 
newspapers.  You  must  be  passionate  about  j 
food,  knowledgeable  about  the  restaurant  i 
business  and  able  to  produce  stylish,  opin-  ! 
ionated  columns.  Position  may  be  fulltime  j 
depending  on  writing/editing  experience  | 
and  willingness  to  relocate.  j 

New  Times  publishes  magazine-style  weekly  i 
newspapers  -  covering  local  news,  politics,  | 
arts  and  music  -  in  Phoenix,  Denver,  Miami,  | 
Dallas,  Houston,  San  Francisco,  Ft.  Laud-  | 
erdale,  Cleveland,  St.  Louis,  Kansas  City  ! 
and  Oakland.  Qualified  applicants  should  ; 
send  cover  letter,  resume  and  clips  to  the  i 
address  below.  BE  VERY  SPECIFIC  ABOUT  ! 
WHICH  NEW  TIMES  CITIES  APPEAL  TO  YOU.  | 
Christine  Brennan  j 

Executive  Managing  Editor  i 

New  Times  ! 

P.O.  Box  5970,  Denver,  CO  80217  I 
No  phone  calls  or  E-mails,  please.  | 


I  MANAGING  EDITOR/NIGHTS 

The  Lewiston  Sun  Journal  was  judged  the  ! 
best  daily  newspaper  in  Maine  and  the  best  | 
mid-sized  daily  in  New  England  in  2001 ,  and  I 
we  have  earned  a  national  reputation  for  de-  ‘ 
sign.  We  have  60  talented,  creative  people  i 
in  our  newsroom  -  and  your  challenge  each  j 
evening  would  be  to  polish  their  work  and  I 
pull  it  together.  Daily  newsroom  management  i 
experience  required.  Organizational  ability,  i 
j  copy  editing  and  people  skills  a  must.  E-mail  j 
resume  and  letter  to:  j 

Rex  Rhoades,  Executive  Editor:  j 

rrhoades@sunjournal.com  | 

No  phone  calls,  please  j 

I  EDITORIAL  PAGE  EDITOR  for  40,000  circu-  I 
j  lation  daily  in  South  Texas.  Family-owned  i 
I  and  committed  to  high  journalistic  ! 
j  standards.  Reports  to  publisher.  Broad  jour-  j 
nalistic  background  and  superior  writing  | 
abilities.  Other  desirable  attributes  include:  | 
i  Being  well  read.  Interested  in  and  having  j 
knowledge  of  local,  regional,  national  and 
international  issues.  Having  the  ability  to  ! 
identify  and  address  political,  social  and 
economic  issues.  Having  own  opinions  but 
with  the  ability  to  write  convincing  opinions 
without  personal  support.  Having  an  open 
and  fair  mind.  Having  good  people  skills. 
Duties  of  the  position  include:  Coordinating 
columns,  cartoons,  letters  and  editorials  for 
Opinion  Page.  Researching,  proposing,  writ¬ 
ing  or  supervising  all  local  editorials.  Main-  i 
taining  files  to  assist  in  development  of  con-  ; 
sistent  editorial  positions  according  to  own-  ' 
ers’/institutional  philosophy.  Visit  our  web 
site:http://www.victoriaadvocate.com 
Send  resume  detailing  experience  and  quail-  j 
fications  along  with  writing  samples  to  Human  | 
Resources,  P.O.  Box  1518,  Victoria,  i 
TX  77902.  Fax  to  361-574-1202  or  E-mail  j 
to:  pswan@vicad.com 

I  PUBLICATIONS  AND  RESEARCH  MANGER  to 
1  oversee  the  production  of  all  marketing  ! 
j  publications  for  the  Aspen  Music  Festival,  a 
I  classical  music  festival.  Requires:  5  years 
work  experience,  writing/project  manage- 
I  ment  skills,  interest  in  classical  music,  mar- 
j  keting  mind-set.  Send  letter  and  resume  to: 
laura@aspenmusic.org 


_ EDITORIAL _ 

MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We’re  searching  for 
candidates  who  have  a  fine  touch  with  copy, 
a  firm  grasp  of  magazine-style  journalism, 
and  the  confidence  to  work  comfortably 
with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  skills.  The  managing 
editor  will  supervise  the  day-to<lay  operabons 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
stories.  Exceptional  writing  and  editing 
skills  are  essential;  the  interview  process 
will  include  an  extensive  editing  test.  New 
Times  offers  competitive  salaries  and  bene¬ 
fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


EDITORIAL 


HIGHLANDS  TODAY,  a  Media  General  daily 
serving  Sebring,  FL,  is  seeking  two  winners; 
a  dynamic  REPORTER  to  join  our  award¬ 
winning  team  of  community  journalists.  And, 
a  WORDSMITH  who  can  edit  and  write. 
Send  cover  letter  and  resume  to  Dave  Bryant, 
editor.  Highlands  Today,  231  U.S.  27 
North,  Sebring,  FL  33870,  or  E-mail: 
highlandstoday@highlandstoday.com 

EDITOR:  The  Vineyard  Gazette,  the  award¬ 
winning  weekly  newspaper  of  Martha’s  Vine¬ 
yard,  is  seeking  an  editor  to  lead  our  staff 
of  community  newspaper  journalists.  We’re 
searching  for  a  candidate  who  is  an  experi¬ 
enced  journalist  with  excellent  news  judgment 
and  solid  management  skills.  Exceptional 
writing  and  editing  skills  are  essential, 
as  well  as  the  ability  to  supervise  the 
day-tOKlay  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  We  offer  a 
competitive  salary,  benefits  and  401(k)  pro¬ 
gram.  Qualified  candidates  should  send  a 
cover  letter  and  resume  to: 

Richard  Reston,  Publisher 
The  Vineyard  Gazette 
P.O.  Box  66,  Edgartown,  MA  02539 


EDITORIAL  EDITORIAL 


BUSINESS  NEWSLETTER 


The  publi.sher  of  Fine  Homebuilding  magazine  is  looking 
for  an  experienced  journalist  to  write  and  edit  a 
business-orient* -d  newsletter  (and  website)  for  residential 
contractors,  lie  ideal  candidate  should  have  strong 
building  experience,  a  keen  interest  in  business,  as  well 
as  experience  writing  for  newspapers  or  magazines.  The 
job  will  involve  crariking  out  lots  of  copy  for  a  monthly 
publication,  effective  phone  interview  and  research  skills, 
the  abiliU'  to  n.ianage  freelancers,  a  little  photography,  a 
little  more  travel,  and  a  sen.se  of  humor.  This  newsletter  is 
a  stan-up.  so  the  job  also  recruires  a  creative  and  highly 
motivated  individual.  We  offer  a  competitive  salarv’. 
excellent  benefits  and  a  pleasant  environment. 
Please  send  reruine  to  HR: 


The  Taunton  Press 
’www.taunton.com 
63  South  Main  SL  Box  5506 
Newtown,  CT  06470 
Fax:  203-426-3503 

An  Equal  Opportumty  F.mploy^’r 


EDITORIAL  _  _ EDITORIAL 


I  I  I 

The  Taunton  Press 

Inspiration  for  hands-on  living™ 


REPORTING  AND  COPY  EDITING  Positions 
Available  at  Army  Times  Publishing  Co,  A 
Gannett  Company.  Do  you  want  to  work  in  a 
fast-paced  newsroom?  Cover  vital  issues  of 
national  defense?  Travel  the  world?  Write  for 
both  print  and  online?  You  might  just  be 
ready  to  join  us.  Must  have  Bachelor’s  degree 
or  equivalent  and  minimum  3  years  reporting 
or  copy-editing  experience.  Send  resume  and 
clips  to  Army  Times  Publishing 
Co.,  Human  Resources  Department,  6883 
Commercial  Drive,  Springfield,  VA  22159. 
E-mail:  resumes@atpco.com.  Or  fax:  (703) 
750-8129.  M/F/DA  MINORITIES  ENCOUR¬ 
AGED  TO  APPLY. 


SPORTS  EDITOR 

The  Boca  Raton  News,  a  community  oriented 
paper  in  south  Palm  Beach  County, 
seeks  an  aggressive  sports  editor.  Focus 
of  daily  coverage  is  on  local  colleges,  high 
school  sports,  youth  programs  and  adult 
recreation.  Candidate  will  be  responsible 
for  a  staff  of  two  reporters.  Job  duties  include 
layout  and  design,  writing,  copy  editing,  story 
development  and  growing  stringer  and  intern 
program.  Candidate  must  have  a  commit¬ 
ment  to  community-oriented  journalism.  Can¬ 
didate  must  know  QuarkXPress  and  Word. 
E-mail  resume  to: 

edtimes@bocanews.com 


wwweditorandpublishercom 
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-HELP  WANTED- 


EDITORIAL 


REPORTER/PHOTOGRAPHER 
*  •  NOT  TO  EXCEED  13  MONTHS  *  * 
Adventure,  travel  through  Europe,  housing 
provided:  It’s  a  reporter's  dream  job.  Euro¬ 
pean  Stars  and  Stripes,  based  in  central 
Germany,  is  seeking  reporters  for  a 
13-month  basis  to  back  up  our  staff  as  they 
are  sent  to  cover  military  operations  in  Af¬ 
ghanistan,  the  Middle  East  and  Kosovo.  The 
reporters  hired  will  be  sent  to  various  news 
bureaus  throughout  Europe  to  maintain  cov¬ 
erage  -  writing  both  hard  news  and  features 
-  at  major  military  bases  and  headquarters. 
The  job  requires  military  reporting  experience 
or  solid  military  knowledge,  plus  minimum 
three  years’  daily  newspaper  reporting 
experience,  and  the  ability  to  take  photo¬ 
graphs  with  a  digital  camera.  Stars  and  i 
Stripes  is  a  daily  tabloid  that  serves  the  I 
U.S.  military,  family  members  and  Defense  i 
Department  civilians  stationed  overseas,  j 
See  our  Web  site  at  www.estripes.com  Ap-  ' 
plication  deadline  is  November  11.  Please  ' 
send  resume  and  three  clips  via  E-mail  to: 
jobs@mail.estripes.osd.mil 
Or  Fax:01149-6155-601421 


Small  daily  newspaper  seeks  energetic  ; 
SPORTS  WRITER,  local  coverage  emphasis,  | 
high  school  and  community  youth  sports-  | 
baseball,  basketball,  soccer,  wrestling,  vol-  ' 
leyball  etc.  Writing  and  page  layout. 
Benefits.  To  apply,  send  resume,  clips  and 
cover  letter  to:  Tena  Williams,  Ketchikan  i 
Daily  News,  P.O.  Box  7900,  Ketchikan,  | 
Alaska  99901. 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of  ^ 
alternative  newsweeklies,  has  immediate  ^ 
openings  for  experienced  writers  at  its  ' 
hard-hitting  papers  in  Houston,  Phoenix  and  I 
Oakland.  We’re  looking  for  journalists  who 
understand  the  difference  between  maga-  ' 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be  ■ 
able  to  create  in-depth,  well-crafted  stories  i 
based  on  solid  reporting  that  explore  the  ' 
issues,  events  and  personalities  of  their  ' 
community.  Phoenix  applicants  should  have  i 
at  least  five  years  experience;  the  Oakland  I 
position  is  entry-level.  New  Times  publishes  ’ 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and  ' 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale,  j 
Cleveland,  St.  Louis,  Kansas  City  and  Oak¬ 
land.  We  offer  competitive  salaries  and  ben¬ 
efits.  Qualified  applicants  should  send  cover 
letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


FINANCE 


FINANCE  DIRECTOR  1 

'  We  are  seeking  a  Finance  Director  to  perform 
I  and  direct  financial  analyses,  prepare 
I  and  monitor  budgets,  conduct  cost 
I  analysis,  and  accumulate  financial  informa¬ 
tion  and  project  it  in  the  future  for  strategic 
1  planning.  The  executive  will  also  prepare 
monthly,  quarterly,  and  annual  reports  and 
I  will  ensure  accurate  and  timely  financial  re¬ 
porting  to  the  publisher. 

The  executive  will  direct  a  staff  of  accounting  i 
personnel  including  accounts  payable,  ! 
payroll,  credit  and  collection,  billing  and  will  I 
be  responsible  for  training  and  on-going  de-  ! 
velopment  of  the  entire  accounting  team.  I 
As  the  position  is  central  to  the  paper’s  i 
strategic,  financial  and  operational  welfare,  j 
the  candidate  must  have  a  solid  financial  i 
background.  Excellent  oral  and  written  [ 
communication  skills  required  along  with 
the  ability  to  handle  multiple  tasks.  Please  : 
submit  resumes  and  salary  to:  , 

louise.kopitch@sbsun.com 
OR  mail  to: 

The  Sun  Newspaper 
Human  Resources  Department 
399  North  D  Street 
San  Bernardino,  CA  92401 
An  Equal  Opportunity  Employer  : 
Drug-Free  Work  Environment 


HUMAN  RESOURCES 


VICE  PRESIDENT  i 

DIRECTOR  OF  HUMAN  RESOURCES  , 
The  Eagle-Tribune  Publishing  Company  is  a  ' 
fast-growing,  privately  held  company  ' 
seeking  an  innovative,  seasoned  professional  ; 
with  strong  management  skills  to  provide 
strategic  direction  for  the  Human 
Resources  Department. 

As  part  of  our  senior  management  team,  I 
you  will  be  responsible  for  managing  all  as¬ 
pects  of  Human  Resources,  including  com-  i 
pensation,  benefits,  employee  relations, 
HRMS,  recruitment  and  retention,  organize-  j 
tional  development,  and  integrating  HR  into  | 
key  business  operations.  | 

Seven  to  Ten  years  HR  management  experi-  | 
ence  is  required.  Bachelor’s  degree  in  Human  \ 
Resources  Management  or  related  | 
field  required.  Master’s  degree  in  Human 
Resources  Management  or  equivalent  I 
education  and  experience  preferred.  | 

For  confidential  consideration,  please  forward  i 
a  cover  letter,  with  salary  requirements,  and  j 
resume  to:  i 

Richard  M.  Franks,  Chief  Operating  Officer 
Eagle-Tribune  Publishing  Company  ! 
100  Turnpike  Street  j 

North  Andover,  MA  01845 
Rfranks@eagletribune.com 

Fax  (978)  689-3841  i 

No  phone  calls,  please  j 

We  are  an  equal  opportunity  employer  I 


-CLASSIFIED  ADVERTISERS- 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editoranijpublisher.com - 


INFORMATION  SYSTEMS 


MANAGER  OF  INFORMATION  TECHNOLOGY 
We  have  an  immediate  opening  for  the 
newly  created  position  to  assist  the 
Director  of  IT  at: 

THE  TIMES-PICAYUNE 
in  New  Orleans.  The  successful  candidate 
for  this  position  will  have: 

•  Experience  with  production  and  business 
applications  in  a  medium  to  large  company 
with  demanding  deadlines 

•  Experience  supervising  and  developing  IT 
staff,  including  telecommunications  em¬ 
ployees 

•  A  user-oriented  focused  attitude 

•  A  proven  track  record  as  responsive  and 
willing  to  solve  problems  for  users  that 
have  limited  knowledge  of  IT  applications 
and  hardware 

•  Five  years  or  more  of  hands-on  IT  experi¬ 
ence 

•The  willingness  to  work  nights  regularly 
and  to  respond  in  emergencies  during 
off-hours 

•A  working  knowledge  of  local  and  wide 
area  networks-including  both  Novell  and 
Microsoft 

•  Experience  in  evaluating  software  and 
hardware  and  making  recommendations 
based  on  utility  and  cost  effectiveness 

Experience  working  in  the  newspaper  indus¬ 
try  will  be  desirable  but  not  essential.  The 
compensation  will  be  commensurate  with 
education,  training  and  experience.  Submit 
resume  and  salary  history  in  confidence  to: 

HR  Enterprise,  Inc. 

P.O.  Box  6507 
Louisville,  KY  40206 
FAX:  (502)  896-0033 
E-mail:  ltassistantmgr@aol.com 


MAILROOM 


MAILROOM  MANAGER 

108  year-old  family  newspaper  seeks  expe¬ 
rienced  Mailroom  Manager  for  22,000  cir¬ 
culation  daily  with  some  commercial 
printing,  Muller  Martini/Quipp  distribution 
equipment.  We  offer  competitive  salary  and 
benefits  package.  Contact: 

Kyle  Osteen  kosteen@theitem.com 
(803)  774-1254  Fax  (803)  774-1210 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


SALES  DIRECTOR/PUBLISHER/GENERAL 
MANAGER:  Sales  Team  falling  asleep?  Let 
me  help  put  the  fire  back.  Seasoned  sales 
executive  with  over  22  years  publishing  ex¬ 
perience.  Call  (954)  452-3371  or  E-mail 
sunpub@bellsouth.net  for  FREE  Brochure. 


CIRCULATION 


CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 


EDITORIAL 


TALENTED  10-year  reporting  pro  wants  to 
recharge  his  batteries.  If  you  want  a  hard¬ 
working  generalist  who  writes  lots  of  solid 
copy,  let’s  talk.  Call  or  E-mail  Brad  Buck: 

(352)  475-3249 
bradbuck853@hotmail.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 

Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 

i 

j  one-inch  minimum 

i  half-inch  increments 

ALL  CATEGORIES 
I  Red  display  ads:  $61 .00  per  week  in 
;  addition  to  black  and  white  display 
I  rates.  Frequency  discounts:  For  both 
line  and  display  ads,  run  two  or  more 
I  weeks  and  enjoy  big  discounts.  Blind 
!  boxes:  $25.00  per  insertion;  counts 
as  two  lines  of  copy.  The  identity  of 
,  box  holders  cannot  be  revealed. 
I  Readers  are  advised  not  to  send 
I  samples  when  replying  to  blind  box 
'  ads;  we  are  not  responsible  for  the 
j  recovery  of  samples. 

I 

!  DEADLINE: 

Tuesday  prior  to  monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  654-5304 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON 
( HW  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 


!  E&P'S  CLASSIFIED 

I  the  newspaper 
\  ^industry’s  meeting^ 
i  place. 

i 

I  888.825.9149 
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AMERICAS  EXTRA 


Forced  to  rely  on  single-copy  sales,  Latin  American  papers 
struggle  to  maintain  circulation  in  good  -  and  bad  -  times 


,  BY  MARK  FITZGERALD 

|!  CHICAGO 

Circulation  executives  in  the 
United  States  like  to  say  that 
newspaper  sales  are  grown  one 
\  \  copy  at  a  time.  In  Latin  America,  you 
j  might  say  a  newspaper  regrows  its 
entire  circulation  one  copy  at  a  time  — 
day  after  day. 

For  reasons  ranging  from  unreliable 
postal  delivery  to  powerful  newsstand 
unions,  single-copy  sales  account  for 

I  almost  all  circulation  at  most  - 

big-city  Latin  American 
newspapers.  And,  almost 
always,  that  means  selling  the 
paper  only  in  kiosks  or  by  street 
hawkers  and  kiosks. 

;  i  “In  Argentina,  you  can’t  sell 
newspapers  except  through  the 
newsstand,”  said  Guillermo 
Mendez  Cordova,  circulation¬ 
marketing  chief  for  the  Buenos 
Aires  daily  Clarin.  “Even  when 
we  sell  to  American  Airlines, 
which  uses  them  on  the  planes, 
we  have  to  go  through  the  theh'^c  m* 

newsstands  at  the  airports.  It’s 
very  strange.” 

Single-copy  sales  were  difficult  enough 
to  sustain  when  Latin  America  was 
experiencing  a  rare  period  of  economic 
well-being  in  the  latter  part  of  the  1990s. 
Now  that  more  readers  in  more  countries 
are  impoverished,  the  price  of  a  paper  is 
growing  beyond  the  reach  of  many. 

Since  January,  when  Argentina  cut  its 
peso  loose  from  parity  with  the  U.S.  dollar, 

I !  Clarin  has  increased  its  price  three  times 
I  to  cover  its  own  dollar-denominated 
production  costs,  Cordova  said.  With  a 
I  cover  price  of  2.80  pesos,  or  about  80 
,  cents,  Clarin  would  be  on  the  high  side 
even  for  U.S.  papers.  “But  for  us,  2.80 
I !  [pesos]  is  what  you  need  to  buy  a  good 
meal  at  McDonalds.  A  newspaper  as 
;  expensive  as  a  McDonalds  meal  —  that’s 
I  j  not  good  at  all,”  Cordova  said. 

I  Clarin  s  overall  circulation  has  tumbled 
I  30%  since  the  Argentinean  recession 

www.editorandpublisher.com 


began  more  than  four  years  ago.  “We 
used  to  be  about  800,000  on  Sundays, 
for  example.  Now,  we  are  650,000,” 
Cordova  said. 

To  regain  ground,  Clarin  is  leaning  on 
the  same  strategy  many  Latin  American 
papers  are  tiying:  a  heavy  mix  of  promo¬ 
tions,  premiums,  and  contests.  On  Sunday, 
for  instance,  the  paper  ended  an  eight- 
week  puzzle  contest  with  prizes  ranging 
from  Burger  King  coupons  to  Ford  auto¬ 
mobiles.  “We  increased  between  50,000 


Kiosks  are  the  battlegrounds  where  Clarin,  La  Nacion,  and 
their  competitors  fight  for  share  in  Buenos  Aires,  Argentina. 

and  60,000  [copies]  pier  Sunday,”  Cordova 
enough  said.  Next  Sunday,  he  added,  the  papier  is 
IS  coming  right  back  with  a  lavish  calendar 

omic  to  be  distributed  in  pieces  over  six  weeks. 
1990s.  “After  that,  well  keep  the  chain  going  with 
mntries  another  national  promotion,”  he  said, 

iper  is  In  Mexico  City  —  where  the  minimum 

y.  daily  wage  is  just  $4  and  papers  sell  for 

cut  its  !  between  30  cents  and  70  cents  —  many 
S.  dollar,  I  newspapers  £ire  trying  to  drum  up  sales 
e  times  ;  with  pinups  and  premiums, 
ed  I  Newspapers  typically  offer  a  discounted 

1th  a  j  set  of  encyclopedias  or  instructional  books 
;  80  I  —  but  they  promote  the  premiums  in 
1  side  !  uniquely  Mexican  ways.  Last  winter,  for 
!.80  !  instance.  La  Prensa  offered  a  collection  of 

good  I  13  CDs  of  religious  stories.  So  who  did  the 

as  !  papier  get  as  its  advertising  spokesman  in 

-  that’s  print  and  TV  ads?  None  other  than 

Monsignor  Onesimo  Cepeda  Silva,  first 
tumbled  bishop  of  Ecatepec,  site  of  the  apparition 

ion  i  of  Our  Lady  of  Guadalupe.  1! 


Bienvendhs  a  Peru:  On  the  eve  of  the 
opening  of  the  Inter  American  Press 
Association  (lAPA)  annual  meeting  in  Lima, 
r  ^  Peruvian  National  Police 

[  ■  r  in  the  capital  beat, 

I  -  J  I  clubbed,  kicked,  and 

b - sprayed  with  tear  gas 

about  a  dozen  journalists  gathered  outside 
the  Congress  building  Oct.  24  to  report 
on  a  meeting  of  a  government  official  with 
an  opposition  party.  Peruvian  President 
Alejandro  Toledo  said  the  police  attack  was 
unprovoked  and  promised  an  investigation. 
...  Jose  Miranda  Virgen,  vice  president  and 
editor  of  Sur,  a  daily  in  Veracruz,  Mexico, 
died  Oct.  16  of  injuries  suffered  in  a 

- suspicious  explosion 

five  days  earlier  that 
destroyed  part  of  his 
^ apartment.  Though 
authorities  blamed  the  explosion  on  a  gas 
leak  in  the  kitchen,  Paris-based  Reporters 
Without  Borders  (RSF,  its  acronym  in 
French)  noted  the  greatest  damage  occurred 
in  the  living  room.  Miranda  Virgen  had 
recently  published  a  series  of  articles 
alleging  links  between  drug  traffickers  and 
state  police  officers. ...  La  Nacion  in  Buenos 
Aires  has  put  its  paper  and  Wdb  site  behind 
a  petition  campaign  seeking  400,000 
signatures  by  citizens  to  force  Argentina’s 
parliament  to  consider  a  law  obligating  the 
nation  to  feed  children  under  5  years  old.  By 

I -  Oct.  17,  the  site  at 

I  http://www.lanacion 

j  .com.ar/elhambre  had 

-  recorded  445,975 

signatures. ...  While  other  Latin  American 
nations  are  repeaiing  their  “insutt”  laws, 
Nicaragua's  Cor^iress  last  month  gave 
preliminary  approval  to  a  bill  that  would 
increase  the  penalty  for  “offending”  the 
president  or  state  institutions  to  five  years  in 
prison. ...  RSF  on  Oct.  25  released  its  first 
imtex  of  press  freedom  worldwide.  Of  139 
countries  ranked,  Finland,  Iceland,  Norway, 
and  Netherlands  tied  for  first,  while  North 
Korea  was  last.  Here’s  how  nations  in  the 
Americas  ranked,  from  best  to  worst: 
Canada,  5;  Costa  Rica,  15;  United  States, 
17;  Ecuador,  20;  Uruguay,  21;  Chile,  24; 
Paraguay,  32;  El  Salvador,  33;  Peru,  36; 
Argentina,  42;  Bolivia,  48;  Panama,  49; 
Brazil,  54;  Mexico,  76;  Venezuela,  77; 
Guatemala,  83;  Haiti,  106;  Colombia,  114; 
Cuba,  134.  —  Mark  Frtzgerald 
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Ready  for  Iraq,  but  are  they  ready  for  war  at  home? 


BY  DAVE  ASTOR 
AND  CHRIS  NAMMOUR 

Newspapers  are  gearing  up  to 
cover  the  probable  U.S.  war 
against  Iraq  —  but  are  they  ready 
for  the  war  at  home  that  would  likely 
result?  Right  now,  it’s  impossible  to  say, 
based  on  coverage  of  the  surprisingly 
strong  turnouts  for  protest  marches  Oct. 

26  in  Washington  and  San  Francisco. 

The  New  York  Times,  for  example, 
seemed  to  underplay  its  coverage  of  the 
march  in  the  nation’s  capital  —  then 
scrambled  to  reverse  its  judgment.  The 
Boston  Globe,  meanwhile,  might  have 
;  overplayed  coverage  of  that  rally,  one  of 
I  the  paper’s  editors  tells 

“The  media  is  generally  slow  to  pick  up 
I  on  citizen  actions  like  that,  but  there’s  a 
!  growing  awareness  in  newsrooms  that 
there’s  something  going  on  out  there,” 
i :  says  Peter  Hart,  media  analyst  for  Fairness 
;  &  Accuracj’  in  Reporting  (FAIR). 

Sara  Flounders,  co-director  at  Inter¬ 
national  Answer  (Act  Now  to  Stop  War 
and  End  Racism),  which  helped  organize 
the  rallies,  says  many  papers  ignored 
previous  demonstrations  until  the  Oct.  26 
i  i  ones  got  too  large  to  dismiss.  (By  police 
!  j  estimates,  the  Washington  rally  drew 
'  100,000,  making  it  the  biggest  antiwar 

march  there  since  the  Vietnam  war,  and 
the  San  Francisco  rally  drew  about  half 
that  number.)  Flounders  adds  that  papers 
may  cover  rallies  for  a  day,  but  write  little 
about  ongoing  antiwar  actions  even  as 
they  constantly  publicize  the  Bush 
,  administration’s  war  plans. 

But  Roger  Aronoflf,  a  media  analyst  for 
j  j  Accuracy  In  Media,  thinks  the  pendulum 
I  has  swung  too  far  at  some  papers.  He  calls 
!  The  Washington  Post's  coverage  of  the 
I  Oct.  26  demonstration,  for  example,  “too 
;  sympathetic”  and  says  it  “completely 
i  ignored  who  the  leaders  of  the  rally  were.” 

^  I  These  leaders,  according  to  Aronoft', 

;  j  included  “hardcore  Marxists”  and 
:  I  “supporters  of  terrorist  groups.” 

Reflecting  the  national  split  on  this 
1 1  issue.  The  New  York  Times,  over  a  four-day 
period,  infuriated  observers  on  both  the 
j  pro-  and  antiwar  sides. 

!  The  day  after  the  march,  the  Times  ran 
!  j  a  relatively  short  piece  noting  that  the 
J I  “thousands”  of  protesters  in  Washington 

I  comprised  a  smaller  total  than  organizers 
I  had  hoped  for.  Since  the  organizers  had 
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only  taken  out  a  permit  for  20,000,  this 
was,  of  course,  quite  false.  Three  days  later, 
as  if  to  make  amends,  the  paper  ran  a 
second,  longer  story  noting  that  the  huge 
turnout  “startled  even  organizers.” 

How  did  such  different  accounts  of  the 
same  rally  get  published  in  the  same 
paper?  When  E^P  contacted  the  Times' 
Lynette  Clemetson,  author  of  the  first 
story',  she  would  only  say:  “I  advocated  for 
broader  coverage  of  the  march,  and  I 
regret  that  we  didn’t  run  a  more 
comprehensive  story.” 

Outraged  marchers  and  other  readers 
flooded  the  Times  with  complaints  about 


tbe  Oct.  27  story.  Flounders  says  Inter¬ 
national  Answer  received  “thousands” 
of  e-mail  messages  and  calls  from  people 
saying  they  had  contacted,  or  were  going 
to  contact,  the  Times. 

Kathy  Park,  manager  of  public  relations 
for  the  New  York  Times  Co.,  said  in  a 
statement  e-mailed  to  E^P:  “We  were 
attentive  to  complaints  from  a  fair  number 
of  readers  that  the  number  of  demonstra¬ 
tions  around  the  country  and  the  number 
of  participants  in  Washington  warranted 
further  coverage.  We  also  looked  at  what 
news  agencies  and  other  publications  bad 
reported,  and  we  felt  that  there  was  more 
we  ought  to  say.” 

What  did  some  other  newspapers  do? 


The  Washington  Post  ran  a  Page  One, 
1,600-plus-word,  staff-written  story  noting 
that  100,000  people  attended  the  march. 

The  Washington  Times  published  a  photo 
of  the  rally  on  page  Al,  and  a  staff-written 
story  and  more  photos  occupied  just  under 
a  half  page  on  All. 

The  Los  Angeles  Times  placed  its  staff- 
written  rally  story  on  page  A17,  with  the 
965-word  article  pegging  the  Washington 
crowd  at  100,000-plus.  The  San  Francisco 
Chronicle  published  a  Page  One  story 
about  the  Bay  Area  demonstration  that  ran 
more  than  25  inches.  Why  so  long?  “It  was 
the  biggest  protest  march  of  any  kind  here 
since  the  Vietnam  era,”  says  Managing 
Editor  Robert  Rosenthal. 

The  Bo.ston  Globe,  which  sent  a  reporter 
to  the  Washington  demonstration  by  bus, 
devoted  a  front-page  Associated  Press 
photograph  to  the  story  in  Oct.  27’s  paper, 
along  with  an  882-word  article  and  staff 
photograph  on  A29.  “It  seems  to  me  a 
staff-written  story  and  a  front-page  article 
might  have  been  a  bit  much,”  says  National 
Editor  Kenneth  Cooper.  This  might 
surprise  many  who  would  expect  the 
traditionally  liberal  Globe  to  cover  the  rally 
in-depth.  “There  have  been  many  protests 
in  Washington,”  Cooper  explains.  “We 
don’t  cover  all  of  them.  A  protest  there 
with  100,000  people  is  actually  kind  of 
middling. ...  If  another  protest  happened 
on  the  same  topic  with  the  same  amount 
of  people,  we’d  probably  do  less.” 

Chicago  Tribune  Managing  Editor 
James  O’Shea  believes  bis  paper  gave  the 
right  amount  of  attention  to  the  protest, 
which  was  the  lead  story  on  Sunday’s 
national  page.  “We  had  a  reporter  on  the 
scene  and  a  reporter  in  Chicago  who  con¬ 
tributed,”  he  says.  “Since  this  controversy 
started,  we’ve  had  stories  on  the  front  page 
and  inside  the  paper  [on  antiwar  efforts] 

...  We’re  making  a  conscious  effort  to  cover 
the  protests.  They’re  not  as  large  as 
Vietnam,  but  they  really  picked  up  steam 
after  that  war  was  under  way.  People  have 
strong  feelings  about  this.  It  seems  the 
momentum  is  picking  up  a  bit.” 

fair’s  Hart  noted  that  some  papers  still 
ignore  or  trivialize  antiwar  sentiment,  but, 
as  attendance  at  rallies  rises,  more  dailies 
are  treating  protests  at  least  somewhat 
more  respectfully.  He  says:  ‘You’re  seeing  a 
bit  less  of  the  potshots  and  the  comments 
about  hairstyles  and  dress.”  11 
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Cox  Academy  journalists  are  well-armed, 
infowise,  by  an  Army  colonel  (left).  AJC 
staffers  tune  in  to  satellite- phone  tips. 


{contintied  from  page  16} 
Graham,  the  paper’s  world 
editor.  “You  have  to  do  the  big 
picture  of  the  war  and  fit  as 
much  local  in  it  as  you  can.” 

The  Journal-Constitution 
has  been  providing  stepped-up 
local/global  coverage  since  1997 
when  it  began  its  “Atlanta  and 
The  World’ 


which  grew 
into  a  stand-alone  weekly  section 
this  year.  Last  month,  it  won  HH 
an  award  from  the  Associated  HH 
Press  Managing  Editors.  The 
paper  plans  to  provide  much  of 
its  localized  Iraq  reporting  in  that  section. 


just  have  to  be  smart  about  what  you  do.” 

A  former  reporter  for  the  Sarasota  (Fla.) 
Herald-Tribune,  Steiden  believes  that  his 
background  covering  the  Gulf  War  from 
Israel  gives  him  some  experience.  Still,  his 
wife,  Laurie,  and  14-year-old  son,  Patrick, 
are  a  bit  nervous.  “We’ve  talked  about  it,” 
he  concedes.  “But  they  know  what  turns  my 
wheels.  Although  they  prefer  it  didn’t.” 

For  Dave  Hirschman,  whose  beat  usually 
consists  of  covering  locally  prominent 
companies  such  as  the  Lockheed  Martin 
Corp.  and  the  United  Parcel  Service  for  the 
business  section,  the  chance  to  report  from 
Iraq  is  a  welcome  change,  even  though  it 


means  time  away  from  his  daughter  and 
son.  “I  rush  home  at  night  just  so  I  can  put 
my  3-year-old  to  bed,”  he  says.  “Hopefully, 
they  will  be  proud  of  me  for  doing  this.” 

At  60,  Jingle  Davis  may  be  the  only 
grandmother  slated  to  jump  into  service 
in  Iraq.  But  the  veteran  reporter,  whose 
international  experience  ranges  from  the 
1980  Cuban  boat  lift  to  stories  in  Ireland, 
Spain,  and  Mexico,  says  the  assignment  is 
one  she  could  not  pass  up.  “It  comes  from 
wanting  to  know  what  it’s  like  over  there,” 
she  tells  E^P.  “I  will  be  as  cautious  as  I 
could  be  under  the  circumstances.” 

Although  most  of  those  heading  to  the 


Ready  to  Iraq  and  roll? 

Reporters  destined  for  overseas  duty, 
meanwhile,  need  to  plan  in  other  ways, 
such  as  getting  inoculations  against  a  slew 
of  diseases,  including  hepatitis  A  and  B, 
measles,  polio,  tetanus,  and  typhoid. 
Applications  to  the  Iraq  government  —  the 
would-be  enemy  in  this  war  —  for  travel 
visas  are  a  necessity,  coordinated  through 
the  Washington  office  of  Cox  Newspapers, 
the  paper’s  operating  parent.  “It’s  tricky 
because  it’s  difficult  to  get  a  visa  there,”  says 
Chuck  Holmes,  Cox  Newspapers’  foreign 
editor,  who  oversees  the  group’s  25-person 
Washington  bureau  as  well  as  six  overseas 
offices  that  also  will  be  covering  war  stories. 

Editors  say  protecting  reporters  and 
photographers  in  the  war  zone  is  a  primary 
concern.  With  training  through  Centurion 
Risk  Assessment  Services  or  AKE  Ltd.,  two 
of  the  world’s  top  survival  schools,  costing 
more  than  $2,500  a  person,  the  paper  has 
committed  to  providing  such  training  only 
to  two  reporters,  so  far.  “We  want  to  see 
how  worthwhile  it  is  before  we  commit 
more  people  to  it,”  says  Stevenson,  who 
plans  to  have  the  two  fully  trained  reporters 
mentor  others  at  the  paper.  She  also  has 
not  invested  heavily  in  the  “spacesuit” 
bioterrorism  outfits  or  flak  jackets  that 
many  journalists  consider  standard. 

None  of  the  A/C  reporters,  photog¬ 
raphers,  or  editors  who  spoke  with  E^P 
revealed  the  slightest  hesitation  about 
going  to  Iraq,  despite  concerns  about  the 
standard  war-zone  dangers  and  the  specter 
of  biochemical  weapons.  Even  those  with 
worried  spouses  or  children  say  the  chance 
to  cover  a  battle  is  worth  the  risk. 

“I’m  not  in  this  business  to  sit  on  my 
duff,”  says  Bill  Steiden,  the  paper’s 
elections  editor  who  volunteered  —  like 
the  others  —  to  enter  the  line  of  fire.  “I  try 
not  to  ponder  the  danger  too  much.  You’re 
either  going  to  make  it  or  you’re  not.  You 
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Middle  East  put  the  dangers  out  of  their 
minds,  statistics  that  show  an  increase  in 
journalist  deaths  are  sobering.  The 
Committee  to  Protect  Journalists,  based  in 
New  York,  reported  that  37  journalists 
around  the  world  were  killed  last  year, 
significantly  more  than  the  24  in  2000  and 
the  most  since  1995.  So  far,  11  have  been 
killed  this  year,  two  in  the  Middle  East. 

“After  Sept.  11,  we  know  it  can  happen 
any  time  and  in  any  place,”  says  Moni 
Basu,  a  reporter  on  the  list  for  Iraq  duty, 
referring  to  dangers.  “I’d  still  like  to 
experience  [war  reporting]  just  once.” 

Proudly  serving 

In  the  end,  nearly  everyone  at  The 
Atlanta  Journal-Constitution  involved  in 
the  planned  war  coverage  believes  the 
reporting  is  well  worth  the  costs,  the 
dangers,  and  the  workload.  “Readers  have 
told  us  that  they  want  what  they  cannot  get 
anywhere  else,”  says  Editor  Wallace. 

For  reporter  Davis,  concerns  that  she 
could  be  killed  do  little  to  stop  her  from 
heading  to  Iraq,  even  as  her  family  worries. 
“If  I’m  bleeding  on  the  street  somewhere. 
I’m  sure  I  will  be  thinking  about  them,” 
she  says.  “It  might  be  kind  of  like  going  out 
in  a  blaze  of  glory.”  ® 


Prepping  for  the  next  war, 
major  metro  newspapers 
lirattditterent  battle  plans 

WHEN  IT  COMES  TO  PLANNING 

for  Iraq  war  coverage,  j 

maior  newspapers  are  I 


i  Man  shni  aLUi-— ^  — i 

.'„r  many  Iraqis  one  thing  is  ivrtain; 


Wfor  Iraq  war  coverage,  j 

major  newspapers  are  j 

hardly  all  following  the  same  script. 

While  some  large  papers,  such  as 
Newsday  in  Melville,  N.Y.,  and  The  ! 

Sun  in  Baltimore,  are  (like  The 
Atlanta  Journal-Constitution) 
planning  to  send  many  reporters 
overseas,  others,  such  as  The  Plain  Dealer 
in  Cleveland  and  The  Oregonian  in  Port¬ 
land,  say  they  probably  will  rely  on  wire 
copy  and  other  news-service  dispatches. 

“I  operate  from  the  assumption  that  we 
are  a  regional  newspaper  whose  expertise 
is  covering  local  issues  and  statewide 
issues,”  says  Plain  Dealer  Editor  Douglas 
C.  Clifton.  “There  is  a  real  possibility  that 
you  can  do  your  readers  a  disservice  if  you 
send  people  over  who  are  not  seasoned  in 
doing  that  kind  of  thing.” 

With  24-hour  broadcast  competition 
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Not  since  early  days  of  the  Cold  War  has  domestic  preparedness  -  in  its  newest  incarnation,  homeland 
security  -  been  on  the  public’s  mind  and  in  the  nation’s  news.  But  beyond  the  homilies,  what  is  home¬ 
land  security  going  to  mean  in  hometowns  across  America?  Is  this  a  revolution  in  the  way  we  will  live? 
Is  it  political  duck-and-cover?  The  National  Press  Foundation’s  seminar  on  Homeland  Security  will 
delve  into  these  and  other  issues.  Topics  under  consideration  include; 


’  Covering  Homeland  Security  at  the  State  and 
Local  Levels 

'  Can  a  Department  of  Homeland  Security  Make 
a  Difference? 

'  Covering  The  Most  Likely  Threats 
'  Security  vs.  Civil  Rights 


•  The  Twin  Towers  and  Anthrax:  What  Did  They 
Teach  Us? 

•  The  Politics  of  Security 

•  Press  Freedom  and  Security  Issues 

>  On  the  Borders:  Balancing  Immigration  and  .Security 

>  The  Media’s  Challenge:  Judging  Appropriate  Risk 


Like  all  NPF  programs,  this  one  is  on-the-record  with  plenty  of  time  for  discussion.  Fifteen  expenses-paid 
fellowships  are  available  to  qualified  journalists.  Fellowships  include  airfare,  hotel  and  most  meals. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  Fo  apply,  send  a  letter  making 
your  case  for  attending,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  (not  a  web  site 
reference)  or  VHS  or  audio  tape  (if  you’re  an  editor  send  a  sample  of  work  you’ve  edited).  Applications 
will  not  be  returned.  Applications  must  be  received  by  5  p.m.,  January  6.  Send  applications  to 
National  Press  Foundation,  Homeland  Security  2003,  1211  Connecticut  Ave.  NW,  Suite  310, 
Washington,  DC  20036.  E-mail  is  npf(3>nationalpress.org.  Fax  is  202-530-2855.  Call  for  information 
at  202-663-7280  Ext.  106.  Check  out  our  web  site,  www.nationalpress.org.  for  more  information. 

Underwritten  by  the  NPF  Program 
Fund  (Times  Mirror  Foundation,  ABC  Inc.,  and  others). 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


taking  many  breaking  stories  away, 
editors  and  publishers  at  major  dailies 
say  investing  in  a  full-scale  war-coverage 
approach  may  not  be  worthwhile.  “We 
want  to  use  resources  wisely,”  says 
Timothy  J.  Poor,  national/foreign  news 
editor  at  the  St.  Louis  Post-Dispatch, 
which  plans  to  send  no  more  than  one 
reporter  and  photographer  to  the  Middle 
East.  “We  will  get  a  lot  of  reporting  from 
other  sources.”  Editors  also  point  out  that 
recent  efforts  by  the  Pentagon  to  restrict 
press  access  to  military  information  gives 
them  little  hope  that  much  news  will  be 
gathered  simply  by  being  in  the  war  zone. 

For  other  papers,  however,  lining  up 
nearly  a  dozen  writers  and  numerous 
photographers  to  get  the  full  story  from 
Iraq  is  just  part  of  the  job,  despite  cost 
and  space  concerns.  “I  think  it  will  be  a 
completely  dominating  story  for  some 
time,”  says  Robert  Ruby,  foreign  editor  of 
The  Sun  and  a  former  Middle  East  corre¬ 
spondent.  “The  resources  are  available, 
and  when  there  is  an  event  that  justifies 
the  coverage,  we  do  it  automatically.” 

Ruby  says  all  five  of  The  Sun’s  foreign 
correspondents  would  cover  the  war  if  the 
United  States  invades  Iraq.  He  says  that 
an  additional  four  or  five  U.S.-based 
reporters  from  The  Sun’s  Baltimore  and 
Washington  offices  probably  would  be 
rotated  to  Iraq  as  well.  “It’s  a  chance  to 
give  people  the  experience,”  he  says, 
adding  that  at  least  two  of  the  five  foreign 
correspondents  would  receive  survival 
and  bioterrorism  protection  training  by 
the  end  of  the  year. 

The  Dallas  Morning  News  is  taking  a 
middle-of-the-road  approach.  The  Belo 
flagship  paper  probably  would  send  no 
more  than  three  or  four  reporters  to  the 
Iraq  area,  with  the  directive  to  deliver 
stories  that  go  beyond  the  basic  war 


j  report. 


-  Joe  Strupp 
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Alive  and  well  in  this  remote  provincial  capital,  newspaper 
competition  and  choice  drive  two  printing-plant  projects 


BY  JIM  ROSENBERG 


Like  many  places  in  North  America,  Halifax  has 
seen  circulation  of  its  afternoon  daily  decline.  But  un¬ 
like  cities  10  times  its  size,  Nova  Scotia’s  capital  is  home 
to  two  stable  morning  papers  with  metro  and  pro¬ 
vincial  circulations.  So  it’s  no  surprise  publishers  in  this 
remote  competitive  outpost  are  investing  in  production  upgrades. 

In  a  little  over  a  year,  both  The  Chronicle-Herald  and  The  Daily 
News  expect  to  have  new  pressrooms  —  the  former  as  a  result  of  the 
Halifax  Herald  Ltd.  decision  to  buy  Canada’s  first  press  from  Swiss 

manufacturer  Wifag,  the  latter  as  a  result  of  ~  ^ 

Transcontinental  Group’s  decision  to  buy 

the  newspaper  from  Can  West  Global  !  J  ■  i  l 

Communications  Corp. 

Canada’s  largest  independent  ,35^  ch,. 

newspaper,  CAronicZe-  'jSSSi  - 

T/eroZd  circulates  SIX  ^  1  ‘  ' 

•  1  iSj  I 

mornings  a  week.  \ 

Halifax  Herald  also  -i_r  i 

publishes  TTicAfoiZ-  K  i^!  X  ^  “"S’* 

5,  .  .  ,  f-i  ini  i  n  n  install  a  Wifag  OF  370 

5tar  SIX  evenings  and  U  !U|  lU  PCU  in  its  new  plant. 

The  Sunday  Herald.  X  X  ^  ^  Id 

Comparingthe  l"  \  j  of 343,000.  And  don’t 

Audit  Bureau  of  mourn  The  Mail-Star. 

Circulations’  FAS-FAX  ■ - - -  By  “reinvesting  and 

this  March  31  with  the  same  report  two  reinvigorating,”  said  Ian  Scott,  assistant 
years  earlier,  the  morning  daily  has  enjoyed  general  manager  and  production  director, 

rising  circulation,  to  91,688  from  90,640,  “our  intention  is  to  keep  publishing  it.” 
while  a  fall  at  its  afternoon  sibling  paper.  Offshore-natural-gas  discoveries  that 

to  16,990  ftum  21,499,  yielded  a  net  fueled  “fairly  high  growth  rates  in  this 

decrease  in  total  daily  copies  sold.  Sunday  marketplace,”  as  well  as  a  growing  popula- 
sales  increased  to  59,900  from  54,773.  tion  with  a  rural-to-urban  shift,  have 

At  Transcontinental’s  competing  Daily  helped  support  “two  competitors  that  have 
News,  daily  circulation  reported  to  ABC  been  improving  their  products,”  Scott  said, 

also  has  risen,  to  25,530  in  March  from  “Competition’s  healthy  in  the  industry.” 

24,349  the  same  month  two  years  earlier.  In  a  60,000-square-foot  plant  that’s  now 

This  gain  has  been  offset  a  bit  by  a  loss  in  i  “just  about  roof-tight”  on  its  suburban 

Sunday  sales,  to  32,607  from  34,722,  I  greenfield  site,  Halifax  Herald  will  erect  a 

during  the  same  period.  Unlike  its  Wifag  OF  370  — 22  couples  in  3V2  towers 

127-year-old  competitor,  the  News  has  and  a  four-former  double  2:5:5  jaw  folder 

been  a  daily  only  since  1979  and  sells  over  five  reelstands  (three  with  split  arms) 

more  copies  on  Sundays  than  weekdays.  that  will  take  over  for  50-year-old  Hoe  and 

Total  weekday  sales  of 134,208  copies  35-year-old  Crabtree  letterpresses, 
for  three  dailies  would  be  modest  but  for  1  To  be  operable  at  the  end  of 2003,  the 

the  fact  that  the  newspapers  serve  a  city  |  press  will  have  EAE  controls.  Combi  turner- 

population  of  less  than  123,000  in  a  market  >  bar  assemblies  for  flexible  page  and  color 


0  iii\  Halifax  Herald  Ltd.  will 
install  a  Wifag  OF  370 
>'  PCU  in  its  new  plant. 

.  X  y 

of  34,3,000.  And  don’t 
"ter  l&D  mourn  The  Mail-Star. 

- - -  By  “reinvesting  and 

reinvigorating,”  said  Ian  Scott,  assistant 
general  manager  and  production  director, 
“our  intention  is  to  keep  publishing  it.” 

Offshore-natural-gas  discoveries  that 
fueled  “fairly  high  growth  rates  in  this 
marketplace,”  as  well  as  a  growing  popula¬ 
tion  with  a  rural-to-urban  shift,  have 
helped  support  “two  competitors  that  have 
been  improving  their  products,”  Scott  said. 
“Competition’s  healthy  in  the  industry.” 

In  a  60,000-square-foot  plant  that’s  now 
“just  about  roof-tight”  on  its  suburban 
greenfield  site,  Halifax  Herald  will  erect  a 
Wifag  OF  370  —  22  couples  in  3 '/a  towers 
and  a  four-former  double  2:5:5  jaw  folder 
over  five  reelstands  (three  with  split  arms) 
that  will  take  over  for  50-year-old  Hoe  and 
35-year-old  Crabtree  letterpresses. 

To  be  operable  at  the  end  of 2003,  the 
press  will  have  EAE  controls.  Combi  turner- 
bar  assemblies  for  flexible  page  and  color 
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positioning,  and  on-the-fly  page-changing 
functioning  on  both  four-over-one  towers 
and  available  for  the  four-over-four  tower. 

The  company  publishes  all  its  titles  in 
32-  to  100-page  metro  and  provincial 
editions.  Though  page-changing  can 
handle  grocers’  and  others’  zoning  where 
price  points  will  change  from  area  to  area, 
it  won’t  be  used  until  the  press  is  expanded, 
because  at  the  outset,  said  Scott,  “the  page 
capacity  just  won’t  allow  us  to  do  it.” 

Still,  the  press  was  bought  as  much  to 
enable  growth  as  to  cut  costs  while 
improving  print  quality.  Halifax  Herald 
intends  to  bid  for  some  of  its  competitor’s 
other  business  —  commercial  printing, 
including  eventually  some  ad  inserts  on 
newsprint.  It  will  be  its  own  first  customer: 
handling  advance  sections,  including 
comics,  that  are  now  printed  elsewhere. 
“Until  they  purchased  our  competitor,”  said 
Scott,  elsewhere  meant  Transcontinental. 

Transcontinental  will  spend  $3.08 

million  to  do  just  the  opposite. 
To  add  color  and  improve 
quality,  efficiency,  and 
s*  flexibility,  printing  of 

The  Daily  News, 

j  ^  Truro  Daily  News,  The 
■  IMS  Evening  News  of  New 
Glasgow,  and  related 
publications  will  move  to 
Transcontinental’s  Web  Atlantic 
plant,  which  will  expand  to  60,000  from 
28,000  square  feet,  according  to 
Transcontinental  Media  President 
Andre  Prefontaine.  Its  26  Goss  Community 
units,  10  splicers,  and  Universal  folder 
will  be  augmented  by  some  upgraded 
newspaper  equipment,  two  new  four-high 
towers,  automatic  splicers,  a  new  folder, 
and  new  inserters. 

The  company  continues  a  trend  it 
began  by  printing  others’  papers. 

P’ranijois  Olivier,  senior  vice  president  of 
Transcontinental  Printing’s  newspaper 
group,  said  the  practice  allows  the 
newspapers  to  focus  on  content  and  the 
pressmen  to  “benefit  from  an  improved 
working  environment”  and  the  expertise 
of  Web  Atlantic’s  staff. 

Along  with  upgraded  newspaper  equip¬ 
ment  and  a  new  color  tower.  Transcon¬ 
tinental  is  building  a  28,000-square-foot, 
$2.56-million  plant  on  nearby  Prince 
Edward  Island,  between  The  Guardian  in 
Charlottetown  and  The  Journal-Pioneer  in 
Summerside,  that  will  print  both  dailies 
and  house  a  commercial  printer  —  all 
acquired  by  T ranscontinental  in  August.  11 
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Flash!  Wireless  offers  content  ranging  from  the  unusual  to  the  racy 

BY  DAVE  ASTOR 

Legend  has  it  that  Wireless  Flash  News  Service’s 
1993  split  from  the  Copley  Radio  Network  had  some¬ 
thing  to  do  with  British  royalty. 

Back  then,  Wireless  prepared  a  piece  that  mentioned 
Princess  Di’s  gynecologist  and  included  the  line:  “At 
your  cervix,  Your  Majesty,”  This  apparently  was  not  appreciated  by- 
conservative-minded  Copley  officials,  and  Wireless  soon  moved  to 
independence  and  self-syndication. 

Wireless  —  specializing  in  entertainment  Oregonian  of  Portland,  and  Newsday  of 

news,  quirky  stories,  and  other  water-cooler  Melville,  N.Y. 

fare  —  may  make  another  move  early  next  Wireless  started  life  22  years  ago  solely 
year.  It’s  thinking  of  dividing  itself  into  two  with  radio  clients  (its  name  has  nothing  to 

parts,  one  offering  offbeat  and  pop-culture  do  with  pagers).  At  least  85%  of  subscribers 

content  of  a  G-rated  nature  and  the  other  continue  to  be  from  the  radio  world,  but 

providing  “saucier”  material.  there  are  now  also  Web  sites,  TV  shows 

“We  did  a  survey  recently,”  said  Wireless  (including  Jay  Leno’s  and  David  Letter- 

Senior  Associate  Editor  David  Moye.  “Fifty  man’s),  magazines,  supermarket  tabloids, 
percent  thought  we  were  doing  too  many  and  newspapers, 
stories  geared  to  sex,  while  33%  thought  we  “In  the  last  two  or  three  years,  we  went 

weren’t  doing  enough.”  from  10  to  30  papers,”  said  Dave  S.  Louie, 

This  isn’t  surprising  considering  that  the  sales  and  marketing  manager.  “We  signed 
news  service’s  800  or  so  clients  range  from  four  in  the  last  two  months.” 

Howard  Stem’s  radio  show  and  cable  TV’s  Clients  receive  dozens  of  stories  and 

Playboy  Channel  to  dailies  such  as  the  Los  items  each  day.  During  one  recent  week, 

Angeles  Times,  the  New  York  Daily  News,  Wireless  offered  articles  or  briefs  about 
the  San  Francisco  Chronicle,  the  Las  Vegas  dancing  dogs,  Saddam  Hussein  toilet 

Review-Journal,  The  Toronto  Star,  The  paper,  ghosts  with  speech  impediments. 


A  ^  A t  A  Y  O  Locher,  who  are  doing  the  sequence 

Wl  wdwl  Ck  ■  ■  ■  in  cooperation  with  the  FBI  and  the  National 

A  Dallas  Morning  News  column  by  three  Center  for  Missing  and  Exploited  Children. ... 

bilingual  advice-givers  is  being  offered  j  United  Feature  Syndicate  (UFS)  columnist 
semimonthly  by  Knight  Ridder/Tribune  '  Judith  Martin  authored  Star-Spangled 
Information  Services.  “Consejos”  is  by  Liliana  Manners:  In  Which  Miss  Manners  Defends 
Gundlach,  Catherine  Jagers,  and  Daniel  American  Etiquette  (For  a  Change).  It’s  from 

Ramirez.  ...  A  “Dick  Tracy”  story  line  running  W.W.  Norton  &  Co. ...  This  year’s 

through  Dec.  15  includes  pictures  and  .  Newspaper  Enterprise 

information  about  missing/abducted  I  Association  holiday  strip  is  by 

children.  The  Tribune  Media  “Raising  Duncan”  creator  Chris 

Services  comic  is  by  Michael  Kilian  Browne  of  UFS.  The  “Duncan’s 


Melville,  N.Y. 

Wireless  started  life  22  years  ago  solely 
with  radio  clients  (its  name  has  nothing  to 
do  with  pagers).  At  least  85%  of  subscribers 
continue  to  be  from  the  radio  world,  but 
there  are  now  also  Web  sites,  TV  shows 
(including  Jay  Leno’s  and  David  Letter- 
man’s),  magazines,  supermarket  tabloids, 
and  newspapers. 

“In  the  last  two  or  three  years,  we  went 
from  10  to  30  papers,”  said  Dave  S.  Louie, 
sales  and  marketing  manager.  “We  signed 
four  in  the  last  two  months.” 

Clients  receive  dozens  of  stories  and 
items  each  day.  During  one  recent  week. 
Wireless  offered  articles  or  briefs  about 
dancing  dogs,  Saddam  Hussein  toilet 
paper,  ghosts  with  speech  impediments. 


I  _ II, 


_ 
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A  site  to  behold  offbeat  stories 

an  artist  who  paints  with  his  rear  end,  Rita 
Moreno’s  problems  getting  her  West  Side 
Story  Oscar  through  an  airport  metal 
detector,  genetically  altered  onions  that 
don’t  cause  tears,  a  bottle  of  rice  wine  in 
China  containing  a  live  pickled  snake,  a 
young  Englishman  who  keeps  his  dead  pet 
owl  in  a  freezer  so  it  can  be  buried  with  him 
when  he  dies,  a  haunted  brothel  in  Nevada, 
and  an  Israeli  man  who  suffered  a  heart 
attack  after  hiring  a  prostitute  who  turned 
out  to  be  his  daughter. 

Wireless,  which  provides  contact 
information  with  its  content,  also  lists 
celebrity  birthdays  as  well  as  interesting 
past  events  from  a  particular  date. 

The  San  Diego-based  service  strives  to 
make  at  least  70%  of  its  stories  original. 
(One  of  its  mottoes:  “News  that’s  first, 
fresh,  and  freaky.”)  A  core  staff  of  six  is 
augmented  by  “stringers,  contacts,  tipsters, 
moles,  and  spies,”  said  Moye,  adding  that 
Wireless  also  does  news  exchanges  with 
international  publications. 

Most  customers  are  regular  subscribers, 
but  W’ireless  also  sells  material  on  a  one- 
shot  basis  via  its  Web  site  (http: / /www 
.flashnews.com). 

Wireless  —  founded  in  1980  by  current 
Managing  Editor  Patrick  Glynn  —  has 
nearly  $750,000  in  annual  revenue. 

In  the  future,  Louie  said  Wireless  would 
consider  hooking  up  with  a  big  syndicate 
for  help  with  sales  and  distribution.  II 


First  Christmas”  sequence  runs  Dec.  2-25. ... 
Steve  McGarry  reportedly  has  become  the 
first  non-Australian  to  win  a  Stanley  Award 
from  the  Australian  Cartoonists  Association. 
McGarry,  who’s  president  of  the  U.S.-based 
National  Cartoonists  Society  (NCS),  was 
honored  for  newspaper  illustration.  His  work 
includes  the  “Kid  City”  comic  for  UFS. ... 
Frank  Evers,  former  New  Ybrk  Daily  News 
editorial  cartoonist  and  NCS  president,  died 
Oct.  25  in  Brick,  N.J. ...  Editorial  cartoonist 
Vic  Cantone  signed  with  ArtistMarket.com. 
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Getting  It  Right 

ST0PPIN6  THE  Vm 

Trap-and-arrest’  tactics  take  a  billy  club  to  the  Bill  of  Rights  in  D.C. 

Noreen  McAuliffe  was  one  of  the  649  people  — 
including  several  journalists  —  arrested,  hand¬ 
cuffed,  and  detained  during  protests  at  the  World 
Bank  and  International  Monetary  Fund  meetings 
in  Washington  on  Friday,  Sept.  27.  When  she  saw 
the  next  day’s  headline  in  The  Washington  Times,  “Cops  handle 
protesters;  city  stays  open,”  McAuliffe  presented  her  own  reporting 
in  a  letter  the  newspaper  published  Oct.  1. 

Seeing  a  circle  of  cops  closing  in,  she  wrote,  “I  asked  at  several 
points  along  the  police  line  if  I  could  please  leave  the  park,  and  each 


time  I  was  ordered  to  get  back  in ...  orders 
that  were  underscored  with  brandished 
bUly  clubs.  Even  up  to  the  last  moment, 
when  the  police  tunneled  the  whole  crowd 
toward  waiting  buses,  I  asked  an  officer  if 
there  was  any  way  I  could  leave,  and  he 
directed  me  to  officers  with  handcuffs.” 

Held  for  more  than  30  hours 
“because  of  the  department’s 
planned  tactic  to  hold  people  as 
long  as  possible  so  they  wouldn’t 
be  able  to  protest  the  next  day,” 
she  was  “shackled  hand  to  foot 
...  denied  food  for  18  hours  and 
lied  to  about  my  legal  rights. ... 

Among  those  arrested  were 
reporters,  nurses  attending  a 
convention,  people  on  their 
way  to  work,  and  students 
observing  the  demonstration  for  a  class.” 

Jonathan  Turley,  professor  of  constitu¬ 
tional  law  at  George  Washington  Univer¬ 
sity  and  frequent  columnist  for  the  Los 
Angeles  Times,  confirmed  McAuliffe’s 
account  in  an  Oct.  6  report  in  the  L.A. 

Times  (“Un-American  Arrests”).  He  told  of 
“student  reporters  from  various  universities 
who  were  arrested ...  held  on  buses  for  as 
long  as  10  hours  before  being  taken  to 
holding  areas  for  the  night,  where  they  slept 
with  one  wrist  handcuffed  to  an  ankle. 


Police  told  them  they  would  be  held  until 
Monday  if  they  challenged  the  arrests  but 
would  be  released  immediately  if  they 
pleaded  no  contest.”  Is  any  of  this  in  any 
j-school  curriculum? 

McAuliffe  said  that  police  never  ordered 
her  away,  and  Turley  wrote  that,  indeed, 
“many  students  who  were 
arrested  reported  that  they  were 
never  told  to  disperse.”  The 
journalism  by  both  McAuliffe 
and  Turley  is  worth  keeping  in 
mind  because  with  war  in  the 
air,  along  with  elections  and 
their  aftermath,  anti-globaliza- 
tion  movements,  and  the  always 
simmering  Middle  East,  there 
will  be  more  mass  protests. 
Turley  reminds  chiefs  of 
police,  and  the  rest  of  us,  that  “the  Consti¬ 
tution  protects  a  person’s  right  to  witness 
public  events.”  And  also,  of  course,  “the 
right  of  people  peaceably  to  assemble.” 
Demonstrators  who  are  not  peaceable  are 
not  protected  by  the  Constitution  —  but 
dragnet  arrests,  blocking  the  escape  of 
those  who  want  to  disperse,  are  clearly  and 
intentionally  illegal,  and  are  not  limited  to 
police  actions  in  Washington. 

Turley  urged  that  the  Council  of  the 
District  of  Columbia  investigate  Police 


Chief  Charles  H.  Ramsey’s  “trap-and- 
arrest”  policy;  the  press  also  should  hold  the 
police  accountable  in  the  future  not  only  for 
suspending  the  First  Amendment  but  also 
for  shackling  detainees,  however  they  were 
swept  up,  well  into  the  next  day  or  longer. 
And  —  as  Turley  points  out  —  for  holding 
“hundreds  under  the  pretense  of  adminis¬ 
trative  delays  in  order  to  deplete  protests.” 

Also  reporting  on  the  police  sweeps  in 
Washington  Sept.  27  was  “New  Media 
Update,”  a  publication  of  the  Reporters 
Committee  for  Freedom  of  the  Press.  (I’m 
on  its  steering  committee.)  It  turns  out  that 
the  police  didn’t  scoop  up  only  student 
journalists:  “Journalists  covering  protests 
...  were  swept  up  in  the  mass  arrests”  and 
“detained  for  several  hours.”  Included  were 
three  washingtonpost.com  reporters.  One, 
Christina  Pino-Marina,  was  seen  by  an 
arrested  colleague  “bent  over  at  the  waist 
being  handcuffed  by  an  officer  while 
another  officer  had  her  in  a  headlock.” 

Washingtonpost.com’s  reporters  were 
freed  after  a  few  hours,  but  Michael  P. 
Bruno,  a  staffer  taken  into  custody, 
pointed  out  in  “News  Media  Update”  that 
“the  more  well-known  your  press  outlet, 
the  more  secure  you’ll  be.  I  feel  sorry  for 
reporters  who  don’t  have  that  benefit.” 
Many  less  well-connected  journalists 
were  held  longer. 

Some  journalists,  according  to  “News 
Media  Update,”  have  suggested,  as  one 
solution,  “issuing  special  press  passes  for 
the  week  of  protests.”  But  what  of  the  many 
civilians  who  were  trapped,  handcuffed, 
and  otherwise  abused  on  that  day  —  and 
in  days  to  come?  They,  too,  have  First 
Amendment  rights,  officially. 

A  more  equitable  solution  would  be  to 
instruct  police  chiefs  in  First  Amendment 
law  for  everyone  —  and  tuck  a  copy  of  the 
Constitution  in  the  uniform  pocket  of  every 
officer  deployed  to  assure  that  the  city  and 
the  First  Amendment  stay  open. 

Meanwhile,  Washington’s  mayor  and 
council  should,  in  a  public  ceremony,  read 
to  Chief  Ramsey  what  Jonathan  Turley 
noted  in  the  L.A.  Times:  “It  is  hardly 
difficult  to  make  the  D.C.  streets  as  orderly 
as  Beijing’s  if  police  can  arrest  large 
numbers  of  people  without  cause.”  And  I 
suggest  that  Noreen  McAuliffe  and  others 
of  the  trapped  citizens  of  Washington  be 
invited  to  the  ceremony.  11 
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